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Yesterday’s news
From the pages of  the Harvard Alumni Bulletin and Harvard Magazine  

 1916 William Stanislaus Murphy, Class 
of 1885, leaves all his money to establish 
scholarships at the College for young men 
with his last name. 

 1926 The first movie theater in Cam-
bridge is about to open across the street 
from the Yard. 

Harvard Crimson staffers journey to New 
Haven to leave copies of an issue contain-
ing an article fiercely opposed to compul-
sory chapel at Yale on the doorsteps of 
Yale Daily News recipients. Yale’s presi-
dent states that “any contribution from 
Harvard would not in any way influence 
the committee in charge of the matter.”

 1941 Reginald H. Phelps ’30, assistant 
dean in charge of records, reports that, 
between 1920 and 1940, the number of 
undergraduates making the dean’s list  
has risen from 19.8 to 30.7 percent, while  
the list of those whose connection with  

the University was “severed” has shrunk 
from 7.4 to 4.4 percent. Both 1940 figures 
set new records.

 1956 A letter from Venezuela to the 
president’s office brings a reminder of the 
Thayer Transmittendum, a small award, 
started in 1848, dedicated to purchasing 
winter coats for deserving freshmen of 
little means. Of the seven recipients in 
the award’s 118 years, the most recent, 
Gilbert Slocum ’49, has sent the original 
parchment of the Thayer Transmitten-
dum, plus $75 (to cover inflation since his 
own receipt of $50), back to the College 
to pay for the coat of the next recipient.

 1966 The Bulletin salutes the publica-
tion of Babar Comes to America, in which 
the famous elephant visits Harvard, re-
ceives an honorary doctorate of letters, 
and hangs out at the Lampoon.

 1981 “To enhance the quality of our 
common life,” a student-faculty commit-
tee unanimously recommends establishing 

a foundation to improve rela-
tions among racial and eth-

nic groups on campus.

tionality of holistic admissions processes 
that consider each applicant as an individ-
ual and as a whole,” as embraced in Bakke, 
the brief contested arguments advanced 
by plaintiff Abigail Fisher’s counsel that 
would limit the proportion of applicants 
for whom race could be considered in ad-
missions reviews, and narrow the evidence 
that could be used to make the pedagogical 
case for establishing diversity objectives.

The Court’s ruling is expected at the 
end of its term, in June.

Going (More) Global
Grants to support continuing and new cli-
mate-change research in China, announced 
in October, also heralded the launch of the 
Harvard Global Institute (HGI). The insti-
tute aims to secure donations which the 
University can channel, via grants from 
President Drew Faust, to support multidis-
ciplinary research on complex global prob-
lems, possibly including urbanization, wa-
ter, education, inequality, and migration. In 
the initial instance, a gift from Wang Jianlin, 
chairman of Wanda Group, a commercial-
property developer (among other business-
es), will underwrite such research within 
the People’s Republic; the work will be 
managed by the Harvard Center Shanghai.

HGI, as described by Walker profes-
sor of business administration Krishna G. 
Palepu, Faust’s senior adviser for global 
strategy, is a virtual organization. With-
out building its own staff or facilities, it 
hopes to secure funding to underwrite fac-
ulty members’ research, and scale it up—
in host countries and on campus—and to 

make use of and strengthen Harvard 
schools’ and academic centers’ ex-
isting offices and infrastructure 
around the world, like the Shanghai 
center.

Read a full report at harvardmag.
com/hgi-16.

General education revisited
In the wake of sharp faculty criti-
cism aired last spring about the under-
graduate General Education curricu-
lum (see harvardmag.com/gened-16), 
the review committee conducted 
town-hall conversations with pro-
fessors during the fall semester to 
test possible reforms. The curricu-
lum, put into effect in 2009, requires 
students to take courses in eight cat-
egories, designed to assure that they 
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