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Picturing Frederick� Douglass, by John 
Stauffer, professor of English and of African 
and African American studies, Zoe Trodd, 
Ph.D. ’09, and Celeste-Marie Bernier (Liv-
eright, $49.95). An “illustrated biography” 
built around a sumptuous catalog focused 
on the 160 poses of the man the subtitle 
calls “the nineteenth century’s most pho-
tographed American,” from c. 1841 to a 
posthumous image of 1895. A fascinating 
exploration of early photography, as Dou-
glass tried expressions and gestures from 
“defiant citizen” to “elder statesman,” and 
wrote about the evolving medium.

How the Internet Became 
Commercial, by Shane Green-
stein, MBA Class of 1957 professor 
of business administration (Princ-
eton , $35). 
How is it that a 
military and ac-

ademic research tool 
became a ubiquitous, 
commercial utility? A 
deep dive into the en-
gines of privatization 
and “innovation from 
the edges”—and the 
intersection, for re-
maining doubters, 
between government-funded basic inquiry 
and the subsequent growth of enterprise.

Exposed: Desire and Disobedience 
in the Digital Age, by Bernard E. Har-
court, J.D. ’89, Ph.D. ’00, S.J.D. ’05 (Har-
vard, $35). A Columbia law professor 
brings to light just how “exposed” every-
one is in the Internet era, and issues a call 
for “digital resistance” and for “courage 
and ethical choice…to do everything we 
can to resist the excesses of our exposi-
tory society.”

Witches of America, by Alex Mar ’98 
(Farrar, Straus and Giroux, $26). The 
author (Alexandra Marolachakis in her 
Crimson phase), a writer and filmmaker, 
proceeded from one of the latter proj-

ects to explore and engage in the beliefs 
and practices of the nature-worshipping, 
sometimes occult stuff of contemporary 
witchcraft. “I am not what you would call 
witchy,” she notes early on—an invitation 
to forget what you think you know.

How We Live Now, by Bella DePaulo, 
Ph.D. ’79 (Atria/Simon & Schuster, $26). 
Tract houses there may be, but a social 
psychologist documents the increasing-
ly nonnuclear families living within, and 
explores multigenerational households, 
housemates, cohousing, singledom, and 
more.

The Love of God, by Jon D. Levenson, 
List professor of Jewish studies (Princeton, 
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An iconic daguerreotype, by an unk�nown 
photographer, c. 1853, of Frederick� 
Douglass, the abolitionist leader and 
America’s most famous ex-slave

1870s Japan: a pair of hand-tinted albumen 
prints by Raimund von Stillfried, showing 
two women posing, and a man costumed 
as a samurai warrior

fortunate enough to be admitted to these 
top schools.” ASU measures itself “not by 
those whom we exclude, but rather by those 
whom we include.” He demands that legacy 
organizations (academic departments, for 
example) adapt to better meet modern, in-
terdisciplinary challenges. And he champi-
ons “use-inspired research” of immediate, 
practical import (as opposed to, and along-
side, curiosity-driven, basic inquiries).

In pursuit of these aims, Crow claims to 
have set ASU on a fresh trajectory, what 
he terms the “New American University,” 
and has helped to organize the “Univer-
sity Innovation Alliance” of 11 major public 
institutions: a coalition dedicated to the 

genuinely essential mission of “making 
quality college degrees accessible to a di-
verse body of students,” particularly “large 
numbers of first generation, low-income 
students.” In a new category of its annual 
rankings, U.S. News & World Report put ASU 
atop its “most innovative schools.”

Crow and William B. Dabars have 
pulled his ideas together in Designing the 
New American University ( Johns Hopkins, 
$34.95), intended as an inspiration and 
a road map for quick-marching higher 
education into the twenty-first century. 
Given the urgency of the issues raised and 
Crow’s prominence in doing so, the result 
is, unfortunately, a missed opportunity.

The text alone will dismay lay read-
ers, and tax even committed educators. 
Take one representative sample: “As the 
central nodes of an integrative discovery 
and commercialization network, research 
universities are key institutional actors in 
national systems of innovation, a concept 
that encompasses theoretical and analyti-
cal frameworks for the interrelationships 
between entities that determine the rate 
and direction of innovation.” The legisla-
tor eager to encourage growth may find 
her attention wandering, and it is hard to 
imagine how faculty members might re-
spond to this vision.

But the substantive shortcomings mat-
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$29.95). A close interpretation of the core 
notion of love of God in Judaism’s texts, 
extending from the legal notion of dispar-
ity of power between God and mortals, to 
personal gratitude for God’s gifts, to the 
erotic symbolism inherent in this founda-
tional relationship.

This Gulf of Fire, by Mark Molesky, 
Ph.D. ’00 (Knopf, $35). A young histo-
rian, now at Seton Hall, comprehensively 
reconstructs the earthquake, tsunami, 
and fire that destroyed Lisbon in 1755—
an “apocalypse in the age of science and 
reason” (as the subtitle puts it) every bit 
as shattering and consequential in its era 
as mankind’s more recent experiences in 
Aceh, Fukushima, and elsewhere.

Houses for a New World: Builders 
and Buyers in American Suburbs, 
1945-1965, by Barbara Miller Lane, Ph.D. 
’62 (Princeton, $49.95). The Bryn Mawr 
historian emerita examines the 20 years 
during which homebuyers and merchant 
builders transformed house types, sub-
urban tracts, and their wider communi-
ties—to the tune of 13 million ranches, 
split-levels, etc., accommodating more 
than one-fifth of the population by the 
1970 census.

Ametora: How Japan Saved Ameri-
can Style, by W. David Marx ’01 (Basic 
Books, $26.99). A cultural history touch-
ing on such revealing moments as how re-
bellious Japanese youths adopted the clas-
sical American traditional (ametora) style. 
Cameras and television sets may go out 

of fashion, but Japanese fashion icons like 
Uniqlo have come to dominate the world, 
in part by sustaining made-in-America 
statements about clothing.

The Journey of “A Good Type,”� by 
David Odo (Peabody Museum/Harvard, 
$45). In an entirely different vein, Odo—
a Harvard Art Museums curator and an-
thropology lectur-
er—examines the 
Peabody’s holdings 
of ninetheenth-cen-
tury photographs 
of Japan. His argu-
ments about muse-
um collections and 
anthropology aside, 
casual viewers will 
be struck by the 
preindustrial views of Mount Fuji, the sam-
urai armor and imperial court costumes, 
chair-bearing porters, and pensive girls—as 
if from a different, yet familiar, universe.

Database of Dreams: The Lost 
Quest to Catalog Humanity, by Re-
becca Lemov, associate professor of the 
history of science (Yale, $35). A young his-
torian of social science—whose teaching 
examines such subjects as brainwashing 
and coercive interrogation—examines a 
pioneering 1950s Harvard-anchored at-
tempt to catalog dreams and other “soft” 
human experiences, anticipating contem-
porary databases and “big data” research.

The Secret of Our Success, by Joseph 
Henrich, professor of human evolution-

ary biology (Princeton, $29.95). A newly 
arrived Harvard faculty member (in a 
relatively new department) comprehen-
sively examines how humans—relatively 
vulnerable as individuals—succeed. The 
subtitle of his inquiry, “How Culture Is 
Driving Human Evolution, Domesticating 
Our Species, and Making Us Smarter,” 
suggests the breadth of his work on col-

lective intelligence—so be kind to admi-
rable analogs like bees and ants you may 
encounter.

Break�ing Ground, by Lucretia Hoover 
Giese, Ph.D. ’85, and Henry B. Hoover 
Jr. (University Press of New England, $45 
paper). A beautiful catalog and analysis 
of the striking, iconic modernist homes 
designed by Henry B. Hoover, M.Arch. 
’26—many of them in Harvard bedroom 
communities that became important 
residential centers for faculty members 
during the mid-century academic and 
suburban boom (see “The Modern Revo-
lution,” May-June, page 16G).

Henry Hoover’s mid-century modern  
Peavy House, in Lincoln, Massachusetts, 
overlook�ing the Cambridge Reservoir

ter more. For all their emphasis on the “de-
sign process” that is supposed to under-
gird the refashioning of universities, Crow 
and Dabars remain frustratingly silent on 
how to do so. The chapter on ASU during 
Crow’s tenure lists examples of depart-
ments joined in thematic and multidis-
ciplinary entities, but offers little insight 
about either the results or other paths to-
ward interfaculty collaboration. The larger 
question posed by “disruptive innovation” 
theorists Clayton M. Christensen and 
Michael B. Horn (see “Colleges in Crisis,” 
July-August 2011, page 40)—whether uni-
versities will be forced to separate their 
research, teaching, and civic-preparedness 

functions—is never addressed head-on. 
Should ASU be a research university, or is 
remaining so a legacy issue too politically 
costly to raise with faculty members and 
the public officials who control the purse 
strings? Finally, Designing the New American 
University simply has too little to say about 
teaching, which is at the core of ASU’s self-
identified mandate to become “an adaptive 
knowledge enterprise in real time and at 
scale”—especially given its aggressive, ex-
tensive use of technologically based teach-
ing, and its ambition to enroll 100,000 
“online and distance-education degree-
seeking students.”

The potential of online education itself is 

the subject of The End of College (Riverhead 
Books, $27.95), a journalistic tour of the 
evolving technology of teaching by Kevin 
Carey of the New America Foundation, a 
frequent contributor to The New York Times 
and other media. Carey’s title may suggest 
a fatal, and unwanted, disassembling of 
higher education, à la Christensen—and he 
is indeed critical of the high cost and poor 
quality of much undergraduate instruc-
tion. But his subtitle points in the more 
positive, or utopian, direction of “Creating 
the Future of Learning and the University 
of Everywhere.” In his UofE, unanchored 
from, say, desert Arizona, “education re-
sources that have been scarce and expen-
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