
J O H N  H A R V A R D ' S  J O U R N A L

Yesterday’s News
From the pages of  the Harvard Alumni Bulletin and Harvard Magazine  

 1910 Thanks to the local construction 
company building the Cambridge portion 
of the new subway system, several thou-
sand carts of earth are secured to !ll in 
the lower part of Soldiers Field, which 
will be used as playing !elds by Harvard 
teams.

 1920 The Business School adds regu-
lar instruction in labor relations to its 
curriculum.

 1930 A carillon of 21 Russian church 
bells, weighing 27 tons, has arrived in 
Cambridge to be installed in the Lowell 
House tower as a gift from an anonymous 
donor.

 1940 Concern over Nazi victories in 
Europe prompts the creation of a 
400-member Faculty Defense Group, 
the Harvard Student Defense League 
organizes military-drill practices, and 
more than 130 undergraduates apply for 
a pilot-training course. Harvard an-
nounces that students enlisting in the 
armed forces or drafted are liable only 
for the portion of tuition and fees incurred 
prior to their de-
parture.

 1955 Harvard College welcomes its 
!rst Advanced Placement freshmen, and 
the Divinity School registers its !rst 
women graduate students.

 1960 Leverett Towers and the Loeb 
Drama Center open for business.

 1985 The newly created Harvard-
Radcliffe Grocery Society, or “Grocery 
Table,” organizes petitions for the return 
of Classic Coke in House dining halls. The 
group’s charter mandates that members 
“promote student awareness of an appre-
ciation for the grocery sciences, espe-
cially produce, dairy products, and other 
foodstuffs” and guide their actions by the 
of!cial motto: Vivere Melius Per Condimen-
ta (“Better Living Through Groceries”).

 1995 Boylston professor of rhetoric 
and oratory Seamus Heaney, “a frizzy-
haired man of great amiability, for whom 
many at Harvard feel warm affection,” 
wins the Nobel Prize in Literature “for 

works of lyrical 
beauty and ethical 
depth, which exalt 

everyday miracles 
and the living past.”
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cent to “feature a female” leader within the 
next three years. (And because HBS sells 
cases to schools worldwide, that shift will 
radiate far beyond Allston.)

Writing such cases is part and parcel of 
HBS professors’ research, and in a natural 
development, Ely’s initial role has evolved 
toward the externally focused perspec-
tives Nohria described. HBS’s new Gen-
der Initiative, under her leadership, is a 
research forum for faculty members who 
examine gender issues in businesses and 
other organizations.

E)8 "&(&/2)8 "&(!))&$ the concerns 
that prompted Nohria’s initial interest, 
including persistent underrepresentation 
of women among M.B.A. students earn-
ing highest academic honors. To address 
such issues, she said, she wanted to look at 
the school’s culture broadly, to determine 
whether possible group di4erences in how 
students, faculty, and sta4 members expe-
rienced the culture a4ected their ability to 
succeed. (She noted that Cahners-Rabb pro-
fessor of business administration Kathleen L. 
McGinn’s prior work with students had ex-
plored how HBS’s cultural dynamics might 
have contributed to a gender gap in grades—
helping to pave the way and set the agenda 
for the culture initiative.)

HBS academic honors, for instance, are 
based strictly on grades, which are heavily 
influenced by classroom participation. Ex-
ploring the culture, Ely said, made issues 
such as students’ willingness to express 
their views, professors’ patterns of call-
ing on them, and the operation of student 
study groups “discussable”—the precur-
sor to change. (In fact, achievement and 
satisfaction gaps have narrowed.) Airing 
these matters has also shaped student con-
versations about social dynamics and ex-
tracurriculars.

Given these fruitful discussions, rais-
ing HBS’s scrutiny of gender upward and 
outward was a natural next step. Nohria’s 
January letter asked: “Can we conduct 
work that will accelerate the advancement 
of women leaders who will make a di4er-
ence in the world and promote gender and 
other types of equity in business and so-
ciety?” The Gender Initiative, with Ely as 
faculty leader and Colleen C. Ammerman 
as assistant director, now serves as a lo-
cus for research among professors in units 
across HBS.

It is anchored by a core group includ-
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