
Deputy editor Craig Lambert tiptoed on to Harvard Magazine’s masthead formally 
in the November-December 1988 issue, the ninetieth-anniversary edition, as a “copy 
editor.” (He had previously been listed among the contributing editors, having written 
about rowing, tennis, and Harvardians in Hollywood—all enduring passions.) By the 
following spring, he was among the associate editors, and he hasn’t looked back, until 
now: effective December 1, he has retired. Lambert’s feature on academic publishing, 
beginning on page 56, is his last as a full-time member of the staff. Fittingly, he also 
writes this time for Right Now, the section on engaging, thought-provoking research 
by the University’s scholars: for many years, as editor, he assembled its lively contents.

Lambert liked telling stories through people. His profile subjects included Doug 
Kenney (of the Harvard Lampoon, and co-founder of the National Lampoon); playwright 
Christopher Durang and drama critic Frank Rich; writers as diverse as Mark Helprin 
and Hendrik Hertzberg; and scholars from applied physicist Eric Mazur (a pioneer in 
moving teaching beyond the lec-
ture format) to sociologist Or-
lando Patterson. He covered 
emerging ideas (behavioral eco-
nomics) and shed new light on 
old ones (the “beauty” in intel-
lectual insights and discoveries). 
He directed and wrote much of 
the magazine’s sports coverage, 
explaining how to compete at 
bicycle racing and how to set up 
a winning volleyball shot. And 
playing to a particular strength, 
he founded Montage, the maga-
zine’s expanded coverage of 
arts, performance, crafts, creativity, and design, in all spheres (and appears there in 
this issue, too). Lambert also developed and encouraged a number of the magazine’s 
most productive freelance contributors.

His will be an active retirement: he is completing his second book, Shadow Work: 
The Unpaid, Unseen Jobs That Jam Your Day (forthcoming from Counterpoint Press this 
May). We celebrate his quarter-century-plus of service, congratulate him for his 
myriad contributions, and look forward to further work in these pages as his new 
schedule permits.

Beginning in August, two new colleagues joined the staff: Stephanie Garlock ’13, a 
veteran of The Harvard Crimson who wrote for The Atlantic’s CityLab in Washington, 
D.C., after graduation; and Sophia Nguyen, who graduated from 
Yale in May, after working with the strong writing faculty there 
and editing The New Journal. Both have contributed extensively 
already, covering schools’ campaign launches, museum openings, 
scholarship on sustainability, and more. You will find excellent 

examples of their reporting and writing in 
Right Now, Montage, the profile of an under-
graduate wrestler, and John Harvard’s Journal 
in this issue—and their astute editing has im-
proved virtually every other article, too. We 
look forward to their first full-length features, 
now under way. Their fresh perspective, en-
ergy, and craftsmanship will continue to strengthen our work on 
readers’ behalf, in print and online, in this new year and beyond. 
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said, “the largest number of them are do-
ing research.” But it “never fully pays for 
itself,” and is now under sharp pressure, 
as federally sponsored research funds be-
come scarcer. Hence the emphasis on se-
curing the research enterprise through the 
campaign.

Innovation: $50 
million. Under this 
u m b r e l l a  p h r a s e 
deans are employ-
ing in the campaign 
to cover discretion-
ary funds and annual 
giving, which can 
then be deployed to 
emerging priorities, 
Flier highlighted “fa-
cilitating and seed-
ing translational 
research,” like that 
conducted by the 

school’s new program in therapeutic sci-
ence (see “Systematic Drug Discovery,” 
July-August 2013, page 54).

A final goal, service, encompasses en-
hancing health equity, improving health 
systems, health policy, and primary care—
extending from work with partners in un-
derserved areas (Rwanda, Haiti) to fron-
tier research on diagnostic strategies and 
vaccines, should they be developed, for 
crises such as the Ebola outbreak in west-
ern Africa. (The $50-million goal has been 
met, spurring Filer on to seek additional 
resources.)

Half the total goal had been raised by 
the time of the launch event, according 
to campaign chair Joshua Boger, Ph.D. ’79, 
founder and former CEO of Vertex Phar-
maceuticals Inc. He noted that HMS has 
an unusual philanthropic challenge: its 
student body is one-tenth the size of the 
College’s, and so—lacking a large alumni 
pool—it relies on external donors: foun-
dations, corporations, and individuals en-
gaged in supporting biomedical research. 
They are attracted to Longwood, he said, 
because HMS is a “nexus for research that 
extends all over the world.”

For further detail, see harvardmag.
com/hms-15.

HMS’s goal is the third-largest within 
the campaign, after the Faculty of Arts and 
Sciences’ (FAS) $2.5-billion and Harvard 
Business School’s $1-billion targets. With 
the medical campaign made public, some 
$5.7 billion of The Harvard Campaign’s 
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