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Felix Warneken, associate professor of 
psychology; and Bruce Western, profes-
sor of sociology and Guggenheim profes-
sor of criminal justice (profiled in the 
magazine’s March-April 2013 cover story, 
“The Prison Problem”).

Campus Services Czar
Meredith Weenick ’90, 
M.B.A. ’02, has been ap-
pointed Harvard’s vice 
president for campus 
services, e!ective July 
14. Following a variety of 
experiences within Bos-
ton’s municipal govern-
ment, she became the city’s chief finan-
cial o"cer in 2010. At the University, she 
will oversee facilities and property man-
agement, residential and commercial real 
estate, dining, engineering and utilities, 
transportation and parking, internation-
al student services, environmental health 
and safety, emergency management, and 
the Common Spaces program. Weenick 
will report to executive vice president 
Katie Lapp. (Harvard Magazine Inc. re-
ports to campus services for financial and 
budgeting purposes.)

Parliamentary Professor
Gardiner professor of oceanic history 
and a!airs Sugata Bose, an historian 
of India and grand-nephew of Subhas 
Chandra Bose, the Indian nationalist, 
was voted into India’s parliament from 
Jadavpur, in the city of Kolkata, during 
that nation’s watershed election in May. 
The New York Times, which reported on his 
campaign, indicated he would take a 
public-service leave.

Capital-Campaign
Compendium
T#$ %&#''(% of business, dental medicine, 
divinity, and government announced their 
capital-campaign priorities and ambitions 
this spring. With their targets included, 
some $4.6 billion of the $6.5-billion Har-
vard Campaign’s aggregate goal has been 
detailed. 

 Harvard Divinity School launched its 
$50-million e!ort “To Illuminate, Engage, 
and Serve” on April 4. Dean David N. 
Hempton emphasized new professorships 
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(about one-quarter of the goal) in “global” 
subjects such as contemporary Jewish 
studies, the Hebrew Bible, women’s stud-
ies, Buddhism, and African-American reli-
gious studies. More funds for financial aid 
and interdisciplinary collaborations are 
on the list, but the largest priority is the 
renovation of Andover Hall, the school’s 
central facility, constructed as a seminary 
in 1911.

With material prosperity and instant 
gratification so often accepted as societal 
norms, said Hempton, who is also Mc-
Donald Family professor of evangelical 
theological studies, the core mission of 
Harvard’s founders—religion and spiri-
tuality—is often ignored. He called the 
divinity school the perfect  institution to 
inspire today’s leaders to think about the 
most important questions in life, includ-
ing death, the natural world, and spiritu-
ality, and President Drew Faust agreed: 
“Never have its subjects of inquiry felt 
more urgent—from the discussions of val-
ues and ethics buzzing across the gradu-
ate schools, to the tremendous appetite 
among undergraduates for the vexing 
question of how to live a life.”

For complete coverage, see http://har-
vardmag.com/divinity-14.

 Harvard School of Dental Medicine qui-
etly began its $8-million campaign at the 
downtown Harvard Club of Boston, on 
April 24. The school seeks financial-aid 
funds (75 percent of the goal; the aver-
age debt of a 2013 D.M.D. graduate was 
$162,000, noted the case statement), and 
support for global and community oral-
health programs (25 percent), to give stu-
dents and faculty members public-health 
experiences locally and in countries with 

great need, such as Haiti and Rwan-
da. Beyond the campaign goal, it also 
solicits support for professorships, 
laboratories and other spaces, and 
fellowships.

 Harvard Business School (HBS) be-
gan its $1-billion campaign (with 
more than $600 million already com-
mitted) much more visibly the next 
day, with case-based class discus-
sions for alumni; student panels on 
innovations in the new experience-
based curriculum; presentations on 
the iLab; and faculty-alumni panels 
on interdisciplinary research into 
social challenges such as healthcare, 
education, and energy policy.

Dean Nitin Nohria outlined five priori-
ties: intellectual ambition (funding for the 
research initiatives, and related faculty 
growth and building projects; $250 mil-
lion); innovation in education, including 
the experience-based curriculum, the 
HBX online venture, and executive educa-
tion (see a project for the latter in Brevia, 
opposite; $200 million); international re-
search, education, employment recruiting, 
and dissemination of Harvard Business 
Publishing products ($150 million); inclu-
siveness (financial aid and summer and 
postgraduate fellowships for social enter-
prise, entrepreneurship, and other pur-
suits; $150 million); and integrating with 
other parts of Harvard (including the iLab, 
cross-faculty teaching, and programmatic 
investments in Allston when the School of 
Engineering and Applied Sciences [SEAS] 
and other units locate next to HBS’s cam-
pus; $100 million). 
Nohria also hopes 
to secure $150 mil-
lion of discretion-
ar y, current-use 
funds.

In remarks at a 
gala featuring spec-
tacular video pre-
sentations about 
a l u m n i  e x p e r i -
ences and leaders 
around the world, 
Faust said Har-
vard’s campaign 
was “about lead-
ership”—the core 
of HBS’s mission. 
Citing the school’s 
pioneer ing his-

tory, including the case method and such 
fundamental concepts as the value chain 
and disruptive innovation (see the pro-
file of Clayton Christensen, page 38), she 
observed that pressing problems of eco-
nomic and political development and sci-
entific discovery “all demand approaches 
and solutions” grounded in organization, 
management, and innovation. Nohria, the 
final speaker, encompassed HBS’s aims by 
emphasizing educational innovation, with 
a succinct, forward-looking tagline: “Let’s 
begin.”

Read a full report at http://harvardmag.
com/hbs-14.

Har vard Ke nn edy School’s  (HKS) 
$500-million drive (with nearly two-
thirds already pledged) launched during 
two symposium-filled days on May 15 and 
16. In an interview, Dean David Ellwood 
reflected on governance at a time when 
the public is disillusioned, noting, “The 
American people have never been enam-
ored with government, but what’s unique 
about this moment is that we face a series 
of quite troubling public challenges”—
middle-class stagnation, climate change, 
even threats to democracy itself. HKS stu-
dents, he stressed, are “people who’ve re-
ally been in the world of practice.” 

On May 15, the president of Liberia, El-
len Johnson Sirleaf, M.P.A. ’71, LL.D. ’11, 
and Felipe Calderón, M.P.A. ’00, K ’03, the 
former president of Mexico, demonstrated 
that point in discussing leadership. Asked 
what prepares a leader for coping with dif-
ficult decisions, Sirleaf replied, “There’s 
nothing…other than your inner will to 

“Let’s begin”: 
Business School 
dean Nitin Nohria 
during his cam-
paign address April 
25; a sketch of the 
iconic Baker 
Library is project-
ed behind him. 

The Kennedy School’s leadership panel (from 
left): M.P.P. candidate Jieum Baek; Liberian 
president Ellen Johnson Sirleaf; former 
Mexican president Felipe Calderón; M.P.A. 
candidate Amandla Agoro Ooko-Ombaka
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make a decision. That is di0cult. You find 
out what you have within you.” Calderón 
noted that “once a decision arrives on your 
desk, it is there because it is a di0cult one. 
Often, your choice is between the lesser of 
two evils.”

When Faust spoke, she praised the 
school for its global footprint and interdis-
ciplinary work. Ellwood also touched on 
those attributes, in part, in outlining the 
school’s four campaign priorities: “reach-
ing the very best leaders” (by developing 
financial-aid resources); “transforming 
the educational experience” (with multi-
disciplinary and experiential learning and 
teaching technologies); “generating pow-
erful ideas” (a rubric focused on “making 
democracy work; creating shared, sus-
tainable prosperity; [and] harnessing the 
forces reshaping our world”); and “creat-
ing a campus that amplifies our mission” 
(including a major new building and the 
renovations to support “active, engaged 
learning, and group work”).

Read a full report at http://harvardmag.
com/kennedy-14.

In other campaign news, reunion gifts and 
other pledges (see a report on notable re-
sults, unveiled during Commencement af-
ternoon, on page 79) brought the Univer-

sity its first $1-billion year 
for donations and com-
mitments—a goal reached 
in the past, according to 
published reports, only by 
Stanford during the end of 
its most recent campaign.

A mong notable  an-
nouncements, the Fac-
ulty of Arts and Sciences 
disclosed a $17-million 
donation from the Persh-
ing Square Foundation—
founded by Bill (William 
A.) Ackman ’88, M.B.A. 
’92, CEO of the Pershing 
Square Capital Manage-
ment hedge fund, and Karen Ackman, 
M.L.A. ’93—for a “foundations of human 
behavior” initiative grounded in behavior-
al economics and other disciplines. That 
gift provides for three new professorships 
and a research fund. The Ackmans sepa-
rately disclosed $9 million of additional 
giving, including a medical-school profes-
sorship in global health and $5 million for 
men’s crew travel expenses. See http://
harvardmag.com/ackman-14 for more in-
formation.

Autumn will bring announcements from 

The University announced on 
May 28 that Paul J. Finnegan ’75, M.B.A. 
’82 (below left), will succeed James F. 
Rothenberg ’68, M.B.A. ’70 (below right), 
as treasurer on July 1. The treasurer has 
wide responsibilities for overseeing Har-
vard’s !nances, and signs the annual 
!nancial report with the vice presi-
dent for finance. Rothenberg has 
used that report in recent years 
to send a message about changes 
threatening higher education’s eco-
nomic model: families tapped out 
by rising tuition; eroding federal 
funding for research; and less ro-
bust endowment returns.

Rothenberg joined the Corpora-
tion in 2004, and will continue to 
serve on the senior governing 
board—presumably through 2016, 
when he would reach the normal 
term limit under the governance re-

forms adopted in 2010. Finnegan became a 
Corporation member in 2012, making this 
transfer seamless. For further details on 
the Corporation in transition, see http://
harvardmag.com/!nnegan-14 and 
http://harvardmag.com/corp-14.

Tr e a s u r e r  Tr a n s i t i o n

the schools of design, education, law, and 
medicine, and additional sums are being 
raised centrally, as University priorities, 
for projects such as the new SEAS quarters 
in Allston. But for the moment, speaking 
before an audience of some 600 guests at 
a New York City fundraising gala on May 
14 aboard the battleship/museum Intrepid, 
Faust brought the academic year’s formal 
campaign events to an end by recapitulat-
ing the themes of her September 21 kicko+ 
address. She especially emphasized invest-
ing in knowledge—in particular, interdis-
ciplinary research in the applied sciences 
and engineering. (She o+ered an extended 
illustration of a recent discovery involv-
ing microrobotics.) She also disclosed that 
some $430 million had been raised toward 
financial aid, a principal campaign goal 
(she did not detail other results by func-
tion), and spoke of Harvard moving from 
being “inherently global to intentionally global” 
in curriculum and research. If the capital-
project goals are met, she said, hundreds of 

thousands of square feet of 
construction will be under 
way in Allston by the cam-
paign’s end (for the new 
engineering and applied 
sciences facility), moving 
the University toward a 
future including a unified 
campus—with the Charles 
River running through it—
by the time of its four-hun-
dredth anniversary, in 2036.

Continuing campaign 
coverage is available at 
http://harvardmagazine.
com/topic/capital-cam-
paign. 

President Drew Faust outlining campaign 
priorities aboard the Intrepid on May 14
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