
H A R V A R D  P O R T R A I T

In the old farmhouse in Dover, Massachusetts, where “Hunt” Lambert grew up,  “ev-
erything was broken.” His chore as an eight-year-old was to wake up early and take 
a blowtorch to the pipes, so the water could get past the ice—or, if ice had burst 
the pipe, to cut out that section and weld in a new one. “I’m a handyman—all I do is 
fix things,” he says. “I went from pipes to fixing multinational corporations and now, 
fixing higher education. Toasters are my specialty, but multinational corporations pay 
better.” As dean of continuing education and University extension since 2013, his am-
bitions run large: “to ensure that high-quality education is available at a fair price to 
the 20 million Americans who need better education to participate in a knowledge 
economy.” At 10 years old, the “massively dyslexic” Lambert couldn’t read, but could 
break down and reassemble a car. He became an expert cliff-jumping and mogul skier 
who turned into a “really serious” student at Colorado College, where he majored in 
psychology and business, met his wife, Kelly, now a lawyer, and graduated in 1980. Next 
he joined a venture-capital company before earning an M.S. in management from MIT’s 
Sloan School in 1984. He worked in strategic marketing for US West in Denver, then 
moved to Colorado State University, where he taught, directed the Center for Entre-
preneurship, and, with a team, created a public online university in 11 months. Now, 
Harvard is offering HarvardX MOOCs, with student services, for credit at low tuition. 
“Besides the 20 million in America, let’s talk about the two billion outside America,” he 
says.  “We all know that the only path to sustainable freedom is education.”  

H u n t i n g t o n  L a m b e r t

be influenced by what might locate near 
those applied scientists, by the non-SEAS 
users sited there, and by shared facilities 
incorporated into the structure.)

Identifying those fields involves judg-
ments about how research will evolve in 
the next decade to 15 years, he indicated—
a process in which the views of the Har-
vard community will be solicited. To that 
end, the committee members are drawn 
from most Harvard schools—including 
SEAS, on a growth trajectory, and the 
Graduate School of Design, which is out 
of space in Gund Hall. Members will help 
winnow the focal fields for Allston, con-
sider faculty and student space needs, in-
vestigate how to pay for the plans, and see 
where these fit in Allston overall: a major 
role in shaping Harvard’s future.

Asked whether the committees’ cre-
ation signals anything about the pace of 

the Harvard Campaign and ambitions to 
accelerate the Allston timetable, Garber 
observed only that philanthropy and ex-
ternal economic conditions (such as en-
dowment returns) were unpredictable—
but having plans in place would enable 
Harvard to move quickly if the means be-
come available.

External conditions, aided by planning 
foresight, will also affect the timing for 
the 36-acre enterprise research campus. 
It is intended to accommodate commer-
cial space capitalizing on discoveries from 
Harvard and other universities. The site, 
near what he characterized as “one of the 
greatest concentrations of research, stu-
dents, and faculty in the world,” is one-
fifth larger than Kendall Square, the area 
around MIT that has become a magnet for 
biotechnology, pharmaceutical, and infor-
mation technology businesses.

That planning committee, co-chaired by 

The enterprise  
campus site is near 
“one of  the greatest 
concentrations of   
research, students,  
and faculty in the 
world.” 
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