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Lifto!
T!"  !#$%#$&  '#()#*+,, o-cially 
launched on September 21 after the quietest 
of quiet phases, seeks $6.5 billion—the larg-
est initial target ever set in American higher 
education—and begins its public phase with 
$2.8 billion already received or pledged. (That 
exceeds the total of $2.65 billion raised dur-
ing the last fundraising drive, the University 
Campaign, which concluded in 1999.)

President Drew Faust’s keynote address 
(see page 57) sketched the campaign’s aims 
thematically: “Creating new knowledge, 
reimagining teaching and learning, engag-
ing globally, reinventing the spaces where 
we learn and live, attracting and inspir-
ing the best students and faculty.” She 

also put Harvard in the early twenty-first 
century in the context of universities’ con-
tinuing importance to society in sustain-
ing liberal-arts learning and humanistic 
inquiry—and in the context of the chang-
ing external environment. Detailed priori-
ties and aspirations—for professorships, 
new programs, facilities, and so on—will 
apparently unfold later, when a formal 
campaign case statement is published and 
individual schools’ campaigns emerge (for 
some hints, see the conversation with Fac-
ulty of Arts and Sciences dean Michael D. 
Smith on page 58).

Broadly, the funds raised will be applied 
to: teaching and research (45 percent); fi-
nancial aid and “the student experience” 
(25 percent); capital improvements (20 
percent); and flexible funding “to foster 

collaborations and initiatives” (10 per-
cent). Among the directions known now:
. Research and teaching: Harvard will pur-

sue interdisciplinary programs in neu-
roscience; the environment; energy; and 
global health. It aims to further global en-
gagement through research and education 
around the world, and to emphasize inno-
vations in teaching within each school, and 
across departmental and school bound-
aries. No information was provided on 
prospective growth in the faculty ranks, 
but the campaign news release and prior 
comments by University leaders both em-
phasized expansion of the School of Engi-
neering and Applied Sciences (SEAS); it is 
apparently scheduled for robust growth.

Teaching priorities range from further 
development of the edX online learning 

P h o t o g r a p h  b y  J o n  C h a s e / H a r v a r d  P u b l i c  A f f a i r s  a n d  C o m m u n i c a t i o n s

President Drew Faust, 
setting the campaign context

52      N/%"(0"$  -  D"'"(0"$  2013

Reprinted from Harvard Magazine. For more information, contact Harvard Magazine, Inc. at 617-495-5746



partnership with MIT, and pedagogical 
research, seed funding, and investments 
in technologically updated classrooms 
through the Harvard Initiative for Learning 
and Teaching, to school-wide pedagogical 
revisions like that announced by the Har-
vard School of Public Health (see page 64 
for details, including the appointment of a 
new vice provost for advances in learning). 
! Financial aid: As student need has ris-

en—in the College, and no less urgently 
for many graduate- and professional-
school students—administrators are 
pressed to put aid funding on a sustainable 
basis with permanent, endowed resources, 
relieving pressure on unrestricted income 
from tuition and other sources.
! !Capital improvements: The largest identi-

fied projects are the Allston science com-
plex, where much of a growing SEAS will 
be housed, and renovation of the under-
graduate Houses, a $1-billion-plus program 
now under way. Additional Allston proj-
ects include athletic facilities—renovation 
and reconfiguration of Harvard Stadium, 
and a new basketball pavilion—and a se-
ries of Harvard Business School executive-
education, conference, and academic facil-
ities, all covered in the recent institutional 
master plan filing. Other large projects be-
ing talked about include a prospective 
building to complete Harvard Kennedy 
School’s quadrangle.

“An Illuminating Day”
T"# $%&'(')&* #+#%,- for the launch—
drawing upon a quote from Faust: “Our task 
is to illuminate the past and shape the fu-
ture”—were billed as “An Illuminating Day.” 
Donors, volunteers, and a selection of ad-
ministrators, deans, and faculty members 
were o.ered a program built around a series 
of Crimson binaries. The substantive ses-
sions began in Memorial Church (an echo 
of Harvard’s modest beginnings as a reli-
gious academy in the Massachusetts wil-
derness) and then transferred to Sanders 
Theatre, in Memorial Hall (a monument to 
service and sacrifice during the Civil War). 
They progressed from a faculty panel, to a 
“conversation” on philanthropy, to Faust’s 
address, and then concluded in an o.-the-
record gala with cocktails, dinner, and cel-
ebratory entertainment—named, naturally, 
“An Illuminating Evening.”

The Reverend Jonathan Walton, Pusey 
minister in the Memorial Church and 
Plummer professor of Christian morals, 

welcomed the audience to what he termed 
an appropriate venue to begin The Harvard 
Campaign—a place of both veritas (truth) 
and caritas (love and service). He was fol-
lowed by James F. Rothenberg ’68, M.B.A. 
’70—Corporation member, Harvard trea-
surer, and campaign co-chair—who said of 
the University, “Traditional values, excel-
lence, and innovation—that is a package 
worthy of our support” (see page 56), and 
then introduced “The Future of Knowl-
edge,” a panel of five senior professors dis-
cussing their research and teaching.

Moderator Jonathan L. Zittrain (profes-
sor of law, professor of computer science, 
and diverse other titles) asked his col-
leagues how their fields, basic or applied, 
had changed. All cited the advent of enor-
mous quantities of data, from sequencing 
genomes quickly and cheaply, to making 
once inaccessible texts instantly available 
on a computer screen.

The very availability of informa-
tion, however, has made it imperative 
that the academy counter the rise of 
“truthiness” (Stephen Colbert’s coin-
age for asserting claims of knowledge 
based on feel or instinct, without ref-
erence to evidence or logic; Zittrain 
played several audio clips, including 
one of Colbert, throughout the panel 
as amusing prompts). Wolcott pro-
fessor of philosophy Alison Simmons 
said, “What we’re able to do here 
with our students is help them figure 
out what to do with so much data, so 
much knowledge. Our job is to help 
them sift through what’s the reliable 
data, what’s not the reliable data, 
what’s a reasonable inference to make from 
the data.” As for individual scholars’ role 
and that of the institution, Simmons said 
it is “highly important that the university 
remains a place where our job is to inquire 
disinterestedly.”

Peter Sorger, Krayer professor of systems 
pharmacology at Harvard Medical School, 
said, “Knowledge is a process; it’s not an ar-
tifact. Knowledge doesn’t live either stacked 
away in the libraries of yore, or now on the 
Internet. It is the process of thinking about 
problems—that’s the critical role of the 
university.” That process, he elaborated, re-
sults from the intimate coupling of educa-
tion and research: “If you ask what renews 
a university, it’s students and graduate 
students” posing fresh, challenging ques-
tions that emerge from their direct en-

gagement with their teachers and classes.
At Sanders Theatre, Harvard Alumni 

Association president Catherine A. Gel-
lert ’93 welcomed the audience and in-
troduced a four-minute video of alumni, 
ranging from baker Joanne Chang ’91 to 
Jack Reardon ’60, the executive director of 
the alumni association (“I never got mar-
ried until I was 50 years old because I was 
married to Harvard”).

The Corporation’s senior fellow, Robert 
D. Reischauer ’63, then recalled his boy-
hood exploration of the campus steam 
tunnels from his professor-father’s Har-
vard-owned house on Divinity Avenue. 
He thought then, he said, that they!were 
what powered Harvard, but he had gained 
“a somewhat more elevated perspective” 
on what makes the University go: the re-
sources with which it is entrusted, and the 
use of those resources by the president, 
deans, and faculty. He then introduced 

two people who, he said, understood the 
importance of higher-education institu-
tions to humankind, and Harvard’s role 
in educating leaders, pursuing discovery, 
and sustaining culture. Campaign co-chair 
David M. Rubenstein (who also chairs the 
Kennedy School’s campaign) then engaged 
Microsoft co-founder Bill Gates ’77, LL.D.! 
’07, in a conversation on “The Opportunity 
to Make a Di.erence.”

With direct, sometimes teasing ques-
tions (“Have you ever thought what you 
could have made of yourself if you had 
stayed and gotten your degree?”), Ruben-
stein o.ered the audience the chance to see 
and hear the richest man on the planet talk 
about his career and his evolution from sin-
gle-minded software entrepreneur—who 
knew the license plate of every car in the 
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Microsoft lot and when the drivers arrived 
and left—to the world’s leading philan-
thropist. As for finishing his undergradu-
ate degree (see below), Gates made a plug 
for lifelong learning, explaining that he 
now takes a lot of online courses, includ-
ing one recently on oceanography.!He also 
described himself as not a usual dropout, 
because he attended the College for three 
years and took many courses—a plug of 
sorts for residential education, too.

Rigorous and analytical, Gates none-
theless o"ered a cautionary ri" on the 
importance of relying too much on metrics 
to track progress. Comparing the Bill & 
Melinda Gates Foundation’s priorities—
global health and U.S. education—he said, 
“Some things are pretty straightforward 
to measure—the number of children who 
die every year.…If your goal is to drive that 
number from 12 million to six million, 
where we are now…to one million, you ei-
ther succeed or you don’t succeed.…

“In education,” he continued, “if you’re 
trying to help improve the K-12 personnel 
system…because it’s subject to so many un-
certainties…if you said to me, are we making 
progress on that one or not…I wouldn’t be 
able to give you a number. The very risk of 
it and the complexity of the system change 
that’s necessary make that tougher to mea-
sure. I’m a total fan of measurement, where 

it can be done, but to the degree that would 
drive you to low-risk things…then the fetish 
toward measurement can be taken too far.”

By chance, that set an interesting stan-
dard for Harvard: his foundation ($36 bil-
lion in assets, $4 billion in annual program 
disbursements) and the University (a 
$32.7-billion endowment, a $4-billion bud-
get) both aim, in their very separate ways, 
to make a di"erence in the world. 

Corporation member and campaign co-
chair Paul J. Finnegan ’75, M.B.A. ’82, then 
revealed the campaign goal; expressed con-
fidence that those assembled could help 
“meet and beat” it; and introduced Faust as 
an ideal “leader of ‘we’ vs. ‘I’ ” for Harvard.

The president’s 29-minute address, “To 
Seize an Impatient Future,” concluded with 
an emotional expression of her hopes: “May 
Harvard be as wise as it is smart, as restless 
as it is proud, as bold as it is thoughtful, as 
new as it is old, as good as it is great.”

Corporation member and campaign co-
chair Joseph J. O’Donnell ’67, M.B.A. ’71, a 
consummate fundraiser, then made a di-
rect appeal to the audience members to do 
their part, recalling how his undergraduate 
mentor first “invited” him (“I’m not asking”) 

to support Harvard (see page 56). With 
that, the afternoon formalities concluded.

The Campaign in Context
F#$% &'( )*#+)*,-./*, $6.5 billion is a 
lot of money. But Harvard was never going 
to cede bragging rights to Stanford, which 
raised $6.2 billion in its recent campaign (not 
to mention the University of Southern Cali-
fornia’s current $6-billion e"ort).

Since the last campaign ended in the 
previous millennium, Harvard has not con-
ducted a consolidated fund drive—missing 
an entire campaign cycle as the presidency 
of Lawrence H. Summers ended prema-
turely, in 2006, and then financial crisis and 
recession made it di0cult to proceed. Dur-
ing the early years of that decade, the fruits 
of the University Campaign, robust endow-
ment returns, and rising federal research 
funding encouraged Harvard schools to hire 
more professors, to build extensive new fa-
cilities (many of them expensive-to-operate 
laboratories), and to invest in technology 
and international research. Financial aid 
was liberalized. Operating expenses rose 
from $2.1 billion in the fiscal year ended June 
30, 2001, to $3 billion in fiscal 2006 and $3.8 
billion in fiscal 2009—the year the value of 
the endowment declined by $11 billion and 
the University’s financial prospects turned 
decidedly darker.

Bill Gates at Harvard
Editor’s note: Walter Isaacson ’74, a member of the 
Board of Overseers and biographer of Steve Jobs and 
others, is writing a book about the great inventors 
of the digital age. The following is his abridgment of 
a section on Bill Gates ’77, LL.D. ’07, co-founder of 
Microsoft, who now runs the Bill & Melinda Gates 
Foundation. Gates returned to campus for a discus-
sion on philanthropy as part of the campaign launch. 
For the full version, which was published online then, 
please go to http://harvardmag.com/gates-13.

I- %&( 1&/* 2**' the most momentous purchase of a magazine 
in the history of the Out of Town Newsstand in Harvard Square. 
Paul Allen, a college dropout from Seattle, wandered into the clut-
tered kiosk one snowy day in December 1974 and saw that the new 
issue of Popular Electronics featured a home computer for hobbyists, 
called the Altair, that was just coming on the market. He was both 
exhilarated and dismayed. Although thrilled that the era of the 
“personal” computer seemed to have arrived, he was afraid that he 
was going to miss the party. Slapping down 75 cents, he grabbed 
the issue and trotted through the slush to the Currier House room 
of Bill Gates, a Harvard sophomore and fellow computer fanatic 

from Lakeside High School in Seattle, who 
had convinced Allen to drop out of college 
and move to Cambridge. “Hey, this thing 
is happening without us,” Allen declared. 
Gates began to rock back and forth, as he of-
ten did during moments of intensity. When 
he finished the article, he realized that Al-
len was right.

What Gates and Allen decided to do, 
during the Christmas break of 1974 and the 
subsequent January reading period, was to 
write some software that would make it 

possible for hobbyists to create their own programs on the Al-
tair. Specifically, they decided to write an interpreter for the pro-
gramming language known as BASIC. It would become the first 
programming language for a microprocessor. In other words, it 
would launch the personal computer software industry.

“When Paul showed me that magazine, there was no such thing 
as a software industry,” Gates recalled. “We had the insight that you 
could create one. And we did.” Years later, reflecting on his innova-
tions, he said, “That was the most important idea that I ever had.”

Gates wrote the BASIC interpreter code on yellow legal pads. 
“I can still see him alternately pacing and rocking for long peri-
ods before jotting on a yellow legal pad, his fingers stained from a 
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So one task facing University leaders 
is managing expectations. Faust did that 
bluntly in her September 10 academic-year 
opening talk to the community. “When 
markets and the endowment were boom-
ing,” she said, “Harvard had a greater mar-
gin for error. We could a!ord to focus less 
intently on hard choices about what to do, 
what not to do, and what to stop doing. 
We didn’t need to aggressively seek out 
new and nontraditional sources of rev-
enue. Those days are gone.” She cited new 
worries sparked by the federal budget, 
and telegraphed adverse fiscal 2013 finan-
cial results, noting that “we expect a defi-
cit this year.” And so, she warned, on the 
verge of history’s largest higher-education 
fundraising e!ort, “The Harvard Cam-
paign…for all that it will help us achieve, is 
not and will not be a panacea.”

Across the board, most aspirations in-
cluded in the campaign cannot be fully 
funded by it—and many other goals are 
not included in the campaign at all. Any 
campaign requires winnowing of priori-
ties, but the passage of time since the Uni-
versity Campaign, and the shifting exter-
nal landscape, make the current tradeo!s 
more acute: a balance of commitments 
from the past (financial aid, facilities mod-
ernization) and hopes for the future.

Expectations are likely being shaped in 

another way, too. As large as the $6.5-bil-
lion goal looms, fundraisers leaven their 
animal spirits with conservatism. Ev-
eryone prefers to exceed a goal—and 
throughout the afternoon, campaign lead-
ers expressed confidence in their ability 
to do so. Fundraisers like to announce a 
campaign with 35 percent to 40 percent 
of the goal in hand or pledged; The Har-
vard Campaign began at a comforting 43 
percent. And Harvard has received gifts 
of approximately $600 million to $650 
million during each of the past four fiscal 
years. With $2.8 billion pledged or received 
to date, development o"cers during the 
next five years of public fundraising would 
have to increase that annual rate of giving 
by $150 million or so to achieve the an-
nounced goal: a goodly sum, but not oth-
erworldly. As a succession of quiet-phase 
gift announcements has proved, the cam-
paign themes resonate with supporters, 
the critical proof of concept.

Even as expectations are managed—par-
ticularly the expectations of those who 
will use the campaign proceeds (deans and 
their faculty colleagues, and students)—
fundraising is about exciting prospective 
donors and raising their sights. The presen-
tations, video, and co-chairs’ pep talks#on 
September 21 were certainly about that.

Now the work of engaging the broader 

community begins. Alumni and faculty 
members may still seek to understand the 
campaign’s specific aims. It is instructive to 
compare The Harvard Campaign’s launch 
with the 1994 beginning of the University 
Campaign—preceded by then-president 
Neil L. Rudenstine’s 24,000-word report 
to the Board of Overseers the previous au-
tumn: virtually# a line-by-line campaign 
prospectus, detailing investments from 
expanding access to freshman seminars to 
implementing new programs at each profes-
sional school and interdisciplinary research. 
The 1994 kicko! event featured 10 faculty 
symposia on fields of knowledge and 10 
alumni forums on leadership in the various 
professions. No one involved could have left 
without a clear idea of its specific aims.

The twenty-first century is clearly not 
the twentieth. Uncertainties abound amid 
the many opportunities that Harvard’s 
leaders perceive. This campaign is pro-
ceeding so as to secure the maximum flex-
ibility for University o"cers and deans to 
strengthen the institution. It will be inter-
esting to see how, specifically, they propose 
to do so, and how alumni and friends en-
gage with those priorities, as the schools 
roll out their individual campaigns in the 
next 15 months—beginning with the Har-
vard School of Public Health, the Faculty of 
Arts and Sciences, and the Radcli!e Insti-

rainbow of felt-tip pens,” Allen recalled. Then he perfected it on a 
simulator Allen had created on a PDP-10 mainframe in Harvard’s 
Aiken computer lab. “Bill moved to a terminal and peered at his 
legal pad as he rocked. Then he’d type a flurry of code with those 
strange hand positions of his, and repeat. He could go like that for 
hours at a stretch.”

 Gates ignored the exam cramming he was supposed to be do-
ing and even stopped playing poker. For eight weeks, he and Al-
len and Davido! holed up day and night at the Aiken lab mak-
ing history. Occasionally they would break for dinner at Harvard 
House of Pizza or at Aku Aku, an ersatz Polynesian restaurant. In 
the wee hours of the morning, Gates would sometimes fall asleep 
at the terminal. “After dozing an hour or two, he’d open his eyes, 
squint at the screen, blink twice, and resume precisely where he’d 
left o!—a prodigious feat of concentration,” Allen recalled. As 
Gates later recalled, “It was the coolest program I ever wrote.”

Allen flew o! to Albuquerque and demonstrated the soft-
ware to Ed Roberts, the founder of the fledgling company that 
had created the Altair. He agreed to license it. Gates and Allen, 
who dubbed their new venture Micro-Soft, were o"cially in 
business. When Allen arrived back in Cambridge, bringing with 
him a working Altair to install in Gates’s room, they went out to 
celebrate. Gates had his usual: a Shirley Temple, ginger ale with 
maraschino cherry juice. 

A month later, Roberts o!ered Allen a fulltime job in Albu-
querque. Gates decided to stay at Harvard, at least for the time 
being. There he endured what has become a rite of passage, 
amusing only in retrospect, for many of Harvard’s most success-
ful students: being hauled before the Administrative Board for a 
disciplinary process. Gates’s case arose when auditors from the 
Defense Department decided to check the use of the PDP-10 that 
it was funding. They discovered that one sophomore—W. H. 
Gates—was using most of the time. After much fretting, Gates 
prepared a paper defending himself and describing how he had 
created a version of BASIC using the PDP-10. He ended up being 
exonerated for his use of the machine, but he was “admonished” 
for allowing a non-student, Allen, to log on with his password.

By that time, Gates was focusing more on his software part-
nership than his course work. He finished his sophomore year 
that spring, but then flew to Albuquerque for the summer and 
decided to stay there rather than returning for the first semester 
of his junior year that fall. He went back to Harvard for two more 
semesters—in the spring and fall of 1976—but then left for good, 
two semesters shy of graduating. In June 2007, when he returned 
to Harvard to get an honorary degree, he began his speech by di-
recting a comment to his father in the audience. “I’ve been wait-
ing more than 30 years to say this: Dad, I always told you I’d come 
back and get my degree.”
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Campaign Cues
A taste of the talk

A Worthy Package
W!"#$%! to this important day in Harvard’s history. Over the 
past decade, I have chosen to spend a great deal of my time trav-
eling from Los Angeles, where I live, to Harvard…about 170 round 
trips…and I have chosen to spend a great deal of my philanthropy 
on Harvard as well. I’m in the investment business, and it’s hard 
to find a better investment than Harvard.

As an undergraduate, I studied English. It fostered in me a con-
tinuing love of reading and literature, and over my years of asso-
ciation with Harvard, Anne and I have supported the humanities, 
as well as many other aspects of the University. I am particular-
ly moved by Drew Faust’s vision of One Harvard, a Harvard in 
which we cross boundaries in research and teaching, we create 
and share knowledge, and we have impact across many fields, 
from literature to the world’s religions to the development of new 
energy sources to global health and discoveries in neurosciences….

Harvard is a wonderful mixture of traditional values and 
emerging opportunities, and there is an exciting and growing 
sense of creativity on this campus. Traditional values, excellence, 
and innovation—that is a package worthy of our support.

James F. Rothenberg ’68, M.B.A. ’70, member of the Harvard Corporation, 
University treasurer, and campaign co-chair

Introductory remarks, Memorial Church 

Thinking Critically and Creatively
T&! '(!)*+$, used to be who could generate the data—who has 
the access to the equipment, who has the funds, and so forth. Now 
in a lot of fields, the data’s there, so I feel like our job as educators 
is to teach students how to think critically and creatively.

Hopi Hoekstra, professor of organismic and evolutionary biology and  
of molecular and cellular biology

Faculty panel, “The Future of Knowledge,” Memorial Church 
 

“I’m Not Asking ”
I #-,.* &!"/ but think of how for each of us, at an individual 
level, this is all very personal.…I was a scholarship kid, full finan-
cial aid at Harvard and then at Harvard Business School.…With-
out a scholarship, I might have ended up working at a car wash. 
Or maybe I’d have owned the car wash—or maybe I’d own a chain 
of car washes, I’m not sure.

My personal story…began with Fred Glimp. He admitted me…
he took a big chance on me, and he was my freshman adviser. I re-
member like yesterday going in to see him with my study card.…I 
was going to be a nuclear scientist.…Fred took a look…and said, 

“I don’t think so.”…For the next 
three years, Fred checked in on 
me—he was tremendous, a won-
derful mentor.

I thought he was the greatest 
guy in the world—until about six 
months before my fifth reunion.…
He called me for lunch…and he 
said to me, “I’d like you to think 
about something.” And I said, 
“Sure, what’s that?” And he said, 
“I’d like you to chair your fifth re-
union.” And…I said, “Fred, I’m re-
ally busy, I don’t think so.” With 
that, he leaned over and he looked at me in a way I’d never seen 
him look before and said, “I’m not asking. I’m calling in my marker.”

Joseph J. O’Donnell ’67, M.B.A. ’71, member of the  
Harvard Corporation and campaign co-chair

Concluding remarks, Sanders Theatre

Renewal and Reinvention
A"%$)* !0-#*"1 45 years ago today I arrived at Harvard as a fresh-
man…and two months later was in just this spot for the famous 
1968 “Harvard Beats Yale 29-29” football game. In my first semes-
ter I had the amazing opportunity to learn quantum chemistry 
from a Nobel prizewinner, Bill Lipscomb, and later studied with 
another Nobelist, physicist Ed Purcell. Harvard was a place where 
I could explore the most exciting subjects—in and outside of my 
own field of science—with remarkable faculty, to study modern 
European history with Charles Maier and to write a paper on Old 
Church Slavonic for Jay Jasano2, both young faculty then who are 
still here today.…

Harvard also taught me to think about teaching and pedagogy, 
first as a tutor for fellow students through the Bureau of Study 
Council and later as a founding student member of the Council 
on Undergraduate Education. That has shaped my subsequent ca-
reer…to my current position at Pomona College.

My father preceded me at Harvard by more than 30 years as a 
graduate student in math and a member of the Society of Fellows; 
my son followed me 35 years later as a College student in eco-
nomics and government and now as a Business School student. I 
toast a campaign that will make the extraordinary education we 
received here available to students this century and next, as Har-
vard continually renews and reinvents itself.

To Harvard!
David W. Oxtoby ’72, president of the Board of Overseers; president and 

professor of chemistry, Pomona College
Toast at the “Illuminating Evening” gala, Harvard Stadium

tute for Advanced Study in late October.
In the meantime, September 21 ended 

in celebration of the campaign’s roaring 
start—fittingly, at Harvard Stadium, as 
the University sets the stage for its twen-
ty-first-century growth across the Charles 
River in Allston. The stadium itself is set 
for a very twenty-first-century facelift—

including construction of enclosed club 
seating and private concessions. Interest-
ingly, at least four of the campaign leaders 
have a strong interest in sports: Finnegan 
and O’Donnell have endowed College 
coaching positions, and two arts and sci-
ences co-chairs, Glenn H. Hutchins ’77, 
J.D.-M.B.A. ’83 (a national campaign co-

chair, too), and Paul B. Edgerley, M.B.A. 
’83, are investors in the Boston Celtics. It 
has taken teamwork to raise $2.8 billion for 
Harvard, and raising or bettering the re-
maining $3.7 billion will take more.

For complete coverage of the events, including 
audio recordings of all the presentations, please see 
http://harvardmag.com/campaign.
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