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she builds Recession Art, to become a 
theater producer. Katz’s résumé includes 
a string of theater internships and jobs, 
most recently with Frigid New York, an 
independent theater festival. Producing an 
art show, she has found, is not dissimilar. 
“You’re bringing people together and see-
ing everything that has to happen from 
day one and making sure you have people 
doing all these things” collaboratively, she 
explains. Do artists need her? “I think so,” 
she says, laughing. “There are plenty of art-
ists who would never even think of put-
ting up their own show.”

In addition to Katz, the gallery employs 
only two part-timers who assist especially 
with cultivating collectors. Galleries are 
constantly forming, nurturing, and balanc-
ing relationships with those who make the 
art and those who buy it. “We find our buy-
ers through targeted networking, using our 
friends, artists, and neighbors as starting 
points,” she reports. She has also partnered 
with the Wassaic Artist Residency in up-
state New York and the new Ground Floor 
Gallery in Park Slope (Brooklyn), and rou-
tinely visits galleries, open studios, and the 
Affordable Art Fair, which has a similar mis-
sion, albeit at higher prices (around $10,000). 
“In general we are a very grass-roots opera-
tion,” she says. “I e-mail and call people indi-
vidually about our openings, updates about 
artists that might interest them, events, and 
new artwork in the store.”

To make the monthly rent, Katz must 
sell $7,000 worth of art. “We’re not quite 
there yet,” she adds. “But that’s the goal.” 
She generally splits, 50-50, the selling price 
of a piece with its artist, and collects sig-
nificant revenue from the semiannual open 
calls, based on given themes (such as Open 
Notions and Broken Boundaries, the fall group 
show): artists pay $30 per submission to 
the gallery committee that decides wheth-
er the art will be in the show and another 
$30 if they want critical feedback. In addi-
tion, Katz offers artwork documentation 
services and art-related administrative 
support, as for Hazel Village.

Pricing art is an art.“There are no set 
rules and no obvious reference points. Even 
the artist doesn’t know,” reports Katz. 
“The biggest problem I have found in sell-
ing art is that customers hesitate because 
they don’t know how to gauge whether 
something is worth the price. And some 
artists don’t want to sell their art for below 
a perceived value they hold. It’s a constant 

Capital Connections
An energetic alumni leader emphasizes her “ability to listen.”

Catherine a. gellert ’93, the new 
president of the Harvard Alumni Associa-
tion (HAA), joined the organization as an 
elected director in 2007. At her first dinner, 
“Everybody seemed to know each other,” 
and to want to catch up, she says. “I quickly 

learned that this was the spirit of the HAA: 
folks who care deeply, who are experienced 
volunteers, and who want to make a dif-
ference for the betterment of the Harvard 
community. I was hooked!”

Such enthusiasm will serve her well this 

negotiation between the artists and buy-
ers, and I am the middleman.”

Recession Art’s September 7-October 
13 solo show features new paintings by 
one of Katz’s favorite artists, Brooklyn 
resident Megan Berk. Her work, includ-
ing renderings of the mid-century glass 
and flat-roofed suburban California homes 
designed by Joseph Eichler, has a spare, 
moody feel, softened by lush, liquid-like 
coloring. “Sometimes you can clearly see 
that she is painting a landscape or a house 
and sometimes that landscape becomes 
just a flashing of light and color,” says 
Katz. The paintings appeal to a diverse 
group of people, she adds, such as those 
“interested in traditional representational 
painting, cutting-edge techniques, ab-
stract art focusing on shapes and colors, 
architectural or interior-design aesthetic.” 
Sales are consistent, even at higher prices: 
Berk’s large acrylic paintings, about five 
feet by six, go for around $5,000.

The fall group show (October 26-No-
vember 24) is curated by the gallery’s asso-
ciate director, Christian Fuller, and further 
explores the fluidity of abstract and rep-
resentational art. Works will include the 
surreal topography of illustrator Maximil-
ian Bode, abstract primordial landscapes 
by Leo Castañeda, and the bold, tactile 
paintings of Summer Wheat.

Practically, “we need good variety, some-
thing at every price, and something for 
everyone’s taste,” Katz says. Ultimately, 
though, what’s shown is based on what she 
finds interesting. “It’s very hard to sell any-
thing you are not passionate about. When 
I think about owning visual art, I think 
about having something in my life that is a 
representation of an idea or an emotion or 
a memory. If I connect with something on 
that level, it’s fantastic to be in its presence 
every day, because then every day can be a 
transcendent experience—outside of my 
own mind.” vnell porter brown

Catherine a. Gellert
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hiram hunn awards

Seven alumni are to receive the Hiram S. 
Hunn Memorial Schools and Scholarships 
Awards, presented by the Harvard College 
Office of Admissions and Financial Aid, at 
a ceremony in Cambridge on October 25. 
Hunn, a member of the class of 1921, re-
cruited and interviewed prospective stu-
dents for many decades; this year’s winners, 
collectively, have performed more than 200 
years of service.

Marshall Allen, M.D. ’53, of Evans, 
Georgia, has been inspired by applicants 
for 48 years, sometimes even reading the 
books they recommend. Two of his can-
didates were accepted to the class of 2017.

T. Carter Hagaman ’60, of Maplewood, 
New Jersey, has served as chair of the 
Harvard Club of New Jersey’s schools and 
scholarships committee, which covers 
Greater Essex County (the northeastern 
part of the state), since 2000. In addition, 
he is a former club president and chair of 

its nominating committee.
John Irving ’83, M.B.A. ’89, of Saint John, 

New Brunswick, Canada, has interviewed 
students since 1983 and is a former chair of 
his local schools and scholarships commit-
tee. He is also involved in other activities at 
the College, Harvard Business School, and 
the Graduate School of Design.

Margarita Montoto-Escalera  ’78, 
M.B.A. ’85, of San Juan, Puerto Rico, be-
gan interviewing candidates as soon as she 
moved to the capital city in 1991, and later 
served as president of the local Harvard 
Business School club.

Elaine Hoffman Morris ’58, of New 
York City, has interviewed students for 
nearly 50 years, through her tenure as 
president of the Radcliffe Club of New 
York and then as co-chairperson of the 
Harvard Club of New York City.

Miguel M. Palos ’76 and Claudia Frie-
derichs Palos, of Bradbury, California, 
have done schools and scholarships work 
in the Los Angeles area for 25 years, first 

as interviewers, then as area leaders in 
the San Gabriel Valley. In 2006, they also 
received the Harvard Club of Southern 
California’s John Harvard Award.

Milton Yasunaga ’77, J.D. ’81, of Ho-
nolulu, has chaired his local club’s 
schools and scholarships committee 
since 2001, but has been interview-

ing st udents 
for more than 
three decades. 
H e  s a y s  h e 
aims to make 
t h e  p r o c e s s 
“enjoyable, en-
couraging, and 
helpful for all 
applicants.”

year as the University begins the public 
phase of a multibillion-dollar capital cam-
paign (see page 48). Starting in September, 
events will be held for alumni around the 
world. “The HAA wants to engage alumni 
in the intellectual life of the University—
on the road, at educational events, and 
through social media,” she says. “This is 
a wonderful time to get involved. As part 
of the leadership, we all have to now put 
our oars in the water and row in the same 
direction—sharing in the vision and ex-
citement around how to make Harvard 
relevant in today’s world.”

Gellert, who has an M.B.A. from Colum-
bia, has worked in her family’s Manhattan 
private-investment company, Windcrest 
Partners. She is a former co-chair of the 
executive committee of the Harvard Col-
lege Fund and vice president of the HAA’s 
engagement and marketing committee. A 
class reunion-gift chair, she also served as 
treasurer of the Harvard Club of New York 
City before becoming HAA president.

During the last year she has focused on 
analyzing University research (from fo-
cus groups and surveys) on how alumni 
perceive their relationship to the institu-
tion. Details of the findings have not been 
publicized, but in general, Gellert says, 86 
percent of alumni “feel very positive to-
ward the University and about 24 percent 
feel connected to Harvard.” Alumni also 
tend to be more closely attached to each 
other than to the institution. The HAA 
and alumni groups, she adds, are now de-
veloping better ways to “inspire and mo-
tivate our alumni around their connection 
to Harvard.” (That group includes her 
parents, Michael E. Gellert ’53 and Mary 
C. Gellert, a 1957 graduate of the Harvard 
Radcliffe Program in Business Administra-
tion, and her brother, John M. Gellert ’92.)

At Harvard, she concentrated in fine 
arts (now called history of art and archi-
tecture) because it was a small, interdis-
ciplinary department and offered superb 
museum collections that functioned as 
“laboratories.” By studying Italian Renais-
sance painting, for example, she learned 
about power structures and economies 
and allegory and symbolism—and how to 
communicate what she learned to others. It 
was the “ultimate liberal-arts” degree, she 
says, “and while I have not pursued it pro-
fessionally, I would not change my concen-
tration were I to do it all over again.” She 
worked on the business side of the Hasty 
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Pudding Theatricals, was the H.A.N.D. 
(House and Neighborhood Development 
coordinator) for Eliot House, and was in-
volved with CityStep, which teaches per-
forming arts to Cambridge school children.

In recent years, she has moved away 
from money management to focus on 
nonprofit work. She is a trustee of her 
secondary-school alma mater, St. Paul’s 
School, and a board member of both the 
International Women’s Health Coalition 
and of the Lincoln Center Institute, which 
uses “the capacities learned through the 
arts to enhance K-12 education in public 

schools.” A passionate traveler, Gellert is 
proud to have visited all seven continents 
by the age of 40; she also climbs moun-
tains, skis, bikes, and golfs. To the HAA, 
Gellert brings a worldly view, sporty en-
ergy, and pertinent professional skills. But 
just as important, she says, “is my ability 
to listen.” No doubt, as she travels for the 
campaign this year, she will meet many 
alumni eager to talk. “I feel everyone has 
a story,” she adds, “and if we spent more 
time listening to them, people would feel 
better about their voices being heard and 
reflected in the collective good.” vn.p.b.
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