
L e t t e r s

v i s i t  h a r v a r d m a g a z i n e . c o m / e x t r a s

}

}

F
r

o
m

 t
o

p
: c

o
u

r
t

e
s

y
 o

F
 s

h
a

r
o

n
 G

e
r

b
o

d
e

 a
n

d
 J

o
s

h
u

a
 p

u
z

e
y

; i
a

n
 m

a
c

l
e

l
l

a
n

; h
a

r
v

a
r

d
 m

a
G

a
z

in
e

/m
F

;  
a

n
d

 J
im

 h
a

r
r

is
o

n

}

}

Cambridge 
Placebos, memorable McKinlock bell, pandemics

Visit harvardmagazine.com/extras to find these and other  
Web Extras from the March-April 2013 issue.

Coiling Cucumber
page 10 | View time-lapse 
footage of the strange 
phenomenon of ‘overwind-
ing’ that occurs when 
cucumber tendrils are pulled.

Grill It!
page 22 | Watch chef  
and grill master “Doc” 
Willoughby prepare a  
Thai-inspired grilled-pork 
sauce, and learn more 
about his forthcoming 
cookbook.

Adventures in Amazonia
page 36 | Learn about the 
adventures of ethnobotanist 
Mark Plotkin as he retraces the 

footsteps of explorer 
Alexander Hamilton Rice, 
founder of Harvard’s 
long-ago Institute of 
Geographical Exploration. 

Hit the Slopes 
page 57 | Watch a video of  
NCAA giant slalom champion 

Rebecca Nadler ’14 in 
action on the slopes  
in New Hampshire.

the Future oF Fracking
Michael Mcelroy and Xi Lu’s “Frack-
ing’s Future” (January-February, page 24) 
was excellent. It’s rare to see such balance 
and information on that topic. Most writers 
provide opinion and recrimination, but little 
background on the techniques, economics, 
ecological concerns, and the near-term ne-
cessity for that “new” resource.

The authors made clear that we will 
need improved regulation as well as an 
investment climate that fosters full use of 
the technology and resource, while paving 
the way for the green technologies of 2050 
and beyond.

 John L. Rafuse, K ’81
Alexandria, Va.

The article is an excellent overview of 
the potential impact of cheap, abundant nat-
ural gas in the United States. The benefits 
include job creation in the petrochemical 
and steel industries, the potential for en-
ergy independence from oil imported from 
the Middle East, and currently, a greater re-
duction in greenhouse gas emissions in the 
United States than in Europe.

However, I believe the authors’ proposal 
to allow the export of natural gas to take 
advantage of the higher prices in the world 
markets is misguided. It is akin to out-
sourcing American jobs, which has led to 
higher unemployment over the past decade, 
and has the potential to reverse the switch 
from coal to natural gas in the generation 
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Boston, Mass.       www.mcleanhospital.org/fernivy       800.906.9531

U.S. News & World Report ranked McLean Hospital first among all freestanding psychiatric hospitals. McLean Hospital 
is the largest psychiatric affiliate of Harvard Medical School and a member of Partners HealthCare.

addiction
Answers

for

For individuals in crisis, Fernside helps break  
the cycle of relapse by treating addiction and  
co-occurring illnesses that often accompany it.

Instilled with compassion and guided by research, 
this Harvard Medical School affiliated program is 
like no other in the world.

of electricity, causing an increase in green-
house-gas emissions. Driving up domestic 
prices though export demand would leave 
many New England homeowners unable to 
pay their heating bills during freezing win-
ters. For the sake of American workers and 
homeowners, please let’s not allow exports.

Ken Irvine, M.B.A. ’66 
Cos Cob, Conn.

When the peril of climate change is daily 
borne in upon us all, it was unwelcome to 
find that a long article on frack-
ing mentioned climate change 
in an early paragraph only to 
warn that inadvertent release 
of (small amounts of) meth-
ane (CH4) would be harmful 
“as a climate altering agent” 
but failed to mention that the 
burning of (large amounts of) 
CH4 (the normal and not at all 
accidental sequela of fracking) 
would produce CO2, the better 
known and still dangerous “cli-
mate altering agent.”

Indeed the article suggests 

that burning methane for 100 years would 
be an “economic and strategic boon” as if 
the property of bringing on climate change 
by burning the natural gas had no negative 
climatic importance whatever.

It is my sense that mankind—especially 
in the U.S.A.—should be cutting the burn-
ing of fossil fuels such as natural gas to 
zero as quickly as possible and far more 
quickly than quite comfortable, out of 
recognition of the discomfort that climate 
change in its fullest effulgence will bring 

to our descendants. The authors may dis-
agree, but it astounds me that they think 
the proposition so unimportant or so obvi-
ously wrong as not to mention it—even to 
dismiss it—in the first paragraph.

Peter BelMont, A.M. ’61
Brooklyn

Editor’s note: The authors’ final four para-
graphs focus on the transition to wind- 
and solar-generated electricity, and 
emphasize that to get to “a low-carbon 

future,” the price of natural 
gas “must be low enough to 
disenfranchise coal but not so 
low as to make it impossible 
for renewable sources to com-
pete.”

The article is perhaps jour-
nalistically timely, given the 
recent efforts to produce shale 
gas in New York, Pennsylvania, 
Ohio, and West Virginia. But 
the authors failed to fully ana-
lyze two themes.

First, production of natural 

S
upplies of natural gas now economically recover-
able from shale in the United States could accommo-
date the country’s domestic demand for natural gas at 
current levels of consumption for more than a hundred 
years: an economic and strategic boon, and, at least in 

the near term, an important stepping-stone toward lower-car-
bon, greener energy.

But even though natural gas is relatively “clean”—particularly 
relative to coal burned to generate electricity—the “fracking” 
process used to produce the new supplies poses significant en-
vironmental risks. We must ensure that procedures and policies 
are in place to minimize potential damage to local and regional air 
quality and to protect essential water resources. We need to make 
sure that extraction of the gas (consisting mainly of methane, 
with small amounts of other gases) from shale and its transport 
to market does not result in a significant increase in “fugitive” (in-
advertent) emissions of methane (CH4

)—which is 10 times more 
powerful as a climate-altering agent, molecule per molecule, than 
carbon dioxide (CO

2
, the most abundant greenhouse gas). Fur-

ther, we will need to recognize from the outset that cheap natural 
gas may delay the transition to truly carbon-free, sustainable so-

lar- and wind-energy supplies that remain crucial in light of our 
worsening climate-change crisis.

The Gas Gift
Production and consumption of natural gas in the United States 
were in approximate balance up to 1986. Production then lagged 
consumption during the following 20 years; the deficit was made 
up largely by imports from Canada, delivered by pipelines. The 
situation changed dramatically in 2006 as companies using new 
drilling technologies moved aggressively to tap the vast supplies of 
previously inaccessible gas trapped in underground shale deposits. 
Natural gas extracted from such sources accounted for 10 percent 
of U.S. production in 2007, and rose to 30 percent of production by 
2010—an enormous, swift change in our huge market. There are 
few signs that the trend is likely to reverse in the near future. 

 Partly as a result of that surge in supply, domestic natural-
gas prices are now lower than at any time in the recent past. The 
spot price for natural gas traded on the New York Mercantile Ex-
change hit a record low of $1.82 per million British thermal units 
(MMBTU) last April 20—down 86 percent from a high of $12.69 
in June 2008. Even at recent, somewhat higher prices, natural gas 
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Fracking’s 
Future
Natural gas, the  
economy, and America’s 
energy prospects

by MichAel Mcelroy  
and Xi lu
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is now significantly cheaper than either diesel fuel or 
gasoline on an energy-equivalent basis: a little more 
than one-tenth the wholesale, spot prices of about $3 per 
gallon for those liquid fuels. 

Lower-priced natural gas has had important con-
sequences for the U.S. economy. Approximately 
one-quarter of primary energy (mainly coal, gas, oil, 
nuclear, and hydro) consumed in the United States 
in 2011 was supplied by natural gas. Electricity gen-
eration accounted for 31 percent of total natural-gas 
demand, followed by consumption in the industrial 
(28 percent), residential (19 percent), and commercial 
(13 percent) sectors. Natural gas is used as an indus-
trial energy source in manufacturing products rang-
ing from steel and glass to paper and clothing. It is the 
raw material for fertilizer, paints, plastics, antifreeze, 
dyes, photographic film, medicines, and explosives. 
More than half of all commercial establishments and 
residences are heated using gas, which is widely de-
ployed as well for cooking and as fuel for water heat-
ers, clothes driers, and other household appliances. 
Consumers have benefited directly from lower gas-
utility bills, and industrial customers have benefited 
by switching fuels—as have chemical and other pro-
cessors that use gas as a feedstock. Abundant, cheap 
natural gas has been of general benefit to electric-util-
ity customers as power suppliers have substituted it 
for coal to fire their generators.

The shift from coal to gas in the electricity sector 
has also yielded an environmental bonus—a significant 
reduction in emissions of CO2

, because CO
2
 emissions 

per unit of electricity generated using coal are more than 
double those produced using gas. Approximately half 
of U.S. electricity was produced using coal in 2005, but 
by last March, coal’s contribution had dropped to an 
unprecedented low of 34 percent. Meanwhile, the U.S. 

Energy Information Administration (EIA) reported that domestic 
emissions of CO

2
 during the first quarter of 2012 fell to the lowest 

level recorded since 1992. An ancillary 
benefit of the coal-to-gas switch has 
been a significant reduction in emis-
sions of sulfur dioxide, the cause of 
acid rain, because many of the older 
coal-burning plants selectively idled 
by the price-induced fuel switch 
were not equipped to remove this 
pollutant from their stack gases.

Supply and Demand
A key question� is whether the cur-
rent low price for gas can persist. 

Shales in different regions are 

characterized by variable combinations of hydrocarbons. Some 
are gas- (methane-) rich, described as “dry.” “Wet” formations 
yield significant concentrations of condensable heavier hydro-
carbons—such as ethane, pentane, and propane—referred to 
collectively as natural gas liquids (NGLs). Still others—notably 
the Bakken field in North Dakota—are gas-poor but oil-rich and 
are being developed primarily to extract that valuable resource. 
(In fact, only Texas outranks North Dakota now among U.S. oil-
producing states.)

The hydrocarbon mix matters, because the break-even price 
for profitable extraction of natural gas from a dry shale well is 
estimated at about $5/MMBTU—about one and a half times the 
spot-market price in October. The bulk of the natural gas pro-
duced from shale today is derived from wet sources: marketing of 
the liquid products (which command higher prices) justifies the 
investments. 

That means that the economic momentum of the shale-gas 
industry can be sustained for the long term only by decreasing 
production (ultimately causing prices to adjust—a process that 
may be under way as drilling diminishes at current prices) or by 
increasing sales of its product. 

Increased use of natural gas for transportation could provide an 
additional domestic market, taking advantage of the significant 
price disparity versus gasoline or diesel fuels (as noted above). 
Doing so would require not only an investment in facilities to 
produce and deliver compressed natural gas (CNG), which is in 
limited use now, but also the introduction of vehicles capable 
of running on this energy source. Buses, taxis, and public vehi-
cles (police cars, for example), suitably equipped, that could be 
charged at central stations would appear to provide an attractive 
early marketing opportunity. The benefits of such conversions 
would include reduced demand for imported oil, improved urban 
air quality, and a further decrease in CO2 

emissions.
An even larger opportunity may lie in exports. Natural-gas 

prices in Europe and Asia were five to seven times those in the 
United States during the first half of 2012; Japan is an especially 
eager consumer, given the wholesale closure of its nuclear-electric 
generating capacity in the wake of the Fukushima earthquake, 

Opposite: A hydraulic fracturing rig 
drilling for natural gas in eastern 
Colorado. Right: A wastewater hold-
ing pond for a fracking well in rural 
Pennsylvania—a state where several 
thousand wells have been drilled to 
extract natural gas from shale. 
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gas from hitherto dormant shale forma-
tions presents no threat to air or water 
quality different than that we have already 
experienced for over 100 years. “Fugitive” 
emissions of gases and fluids have been the 
concern and target of petroleum regula-
tory agencies, such as the Texas Railroad 
Commission and the Oklahoma Corpora-
tion Commission, since the first quarter of 
the twentieth century. Petroleum drillers 
have always penetrated potable aquifers 
with their subsurface bits and drilling flu-
ids, and the flow of natural gas has always 
required careful steps to contain the gas in 
surface equipment and pipelines. Petro-
leum production has long taken place in 
New York, Pennsylvania, Ohio, and West 
Virginia. Shale gas supplies hardly pose 
new “significant environmental risks” 
apart from the fact that greater quantities 
of gas may be produced in coming years.

Second, the National Renewable Energy 
Laboratory’s suggestion that the “domi-
nant source of electricity” in the United 
States can come from a combination of 
wind and solar sources can only be a pipe 
dream for many years to come. Even then, 
according to the article, less than 40 per-
cent of gas usage would be replaced by 
renewable energy sources. The country’s 
growing energy appetite for both domes-
tic use and possible LNG exports will 
require relatively more natural gas pro-
duction, even if one assumes that wind 
power demands for large acreage grids 
can overcome increasing political push-
back. The article rightly concludes that a 
“low-carbon future” can only be achieved, 
if at all, through tax credits, subsidies, and 
similar political initiatives. One might le-
gitimately question whether this country’s 
dominant leadership in energy production 
in the twentieth century and the conse-
quent standard of living we enjoy would 
have been achieved had we relied upon 
political enactments in place of free-mar-
ket flexibility. Carbon-free energy sounds 
laudable, but it is not likely to be realized 
without deep and serious disruption of 
our entire social-economic structure, a 
disruption which may well raise concerns 
that far exceed today’s highly publicized 
focus on environmental quality.

H. Carter Burdette, LL.B. ’58
Fort Worth

The effects of the use of sand in fracking 
are ignored except for a mention of the use. 

The major source of the fine-grade crystal-
line silica sand used in the process is along 
the banks of the Mississippi in southeastern 
Minnesota and western Wisconsin.

Even though sand has been mined in 
these states previously, the requests for 
sand have increased exponentially. We 
have seen some dubious practices of local 
government officials with likely conflicts 
of interest in granting permits either for 
the mining or for the transportation in-
frastructure (like rail side yards) neces-
sary for the industry. In addition, the sand 
companies are hiring county engineers and 
regulators, leaving communities unpre-
pared to deal with the issues.

Environmental issues to be considered 
include air pollution from fine silica par-
ticles, ground- and surface-water impacts, 
effects on wetlands and fisheries, and even 
removal of forest cover to accommodate 
mining. Impacts include dewatering and 
possible contamination of water supplies.

We must also remember that this is 
happening far from the environmental ef-
fects and the profitable venue of the gas 
mines themselves.

Phyllis Kahn, M.P.A. ’86
Minnesota state representative

Minneapolis

Mcelroy and lu neglect to mention the 
release of natural gas into the atmosphere 
through leaks in pipelines. A recent article 
in The Boston Globe reported more than 3,300 
leaks in Boston alone. About 9 billion cu-
bic feet of natural gas was unaccounted for 
in Massachusetts’s gas-distribution sys-
tem in 2010; this includes leaks, thefts, and 
purging of pipelines for maintenance. As 
the authors mention, methane released in 
the atmosphere is, molecule per molecule, 
a much more potent, though shorter-lived, 
contributor to global warming than CO2.

Michael Biales, A.M. ’72
Acton, Mass.

PLacebo Probes
Cara feinberg’s article about Ted 
Kaptchuk (“The Placebo Phenomenon,” 
January-February, page 36) mentions a 2010 
study of Irritable Bowel Syndrome (IBS) 
that “yielded his most famous findings to 
date.” Unfortunately, there are at least three 
major flaws in the study that cast serious 
doubt on those findings.

One flaw was pointed out in three sepa-
rate comments, including one by me, on 
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the PLOS ONE web page at the time of 
publication: patients were given ingestible 
capsules filled with cellulose fiber as a “pla-
cebo” for IBS. A brief search of PubMed or 
medical-advice websites reveals that cellu-
lose fiber (along with other types of fiber) 
is a commonly used and clinically tested 
prospective therapeutic for IBS. One pub-
lication, for example, describes a type of 
cellulose fiber as one of the “commonly pre-
scribed medications in UK general practice 
for IBS.” I have found other publications 
describing this inappropriate choice of a 
placebo, but it is puzzling that a team of 
scientists that includes gastroenterologists 
based at Harvard Medical School would 
choose a common therapy as a placebo.

The second flaw compounds the first: 
patients in the treatment group were in-
structed to take two cellulose pills twice 
a day, which they presumably did with a 
liquid of their choice; the control group was 
instructed to do nothing. Thus the “con-
trol” group was not really a control at all. 
Drinking a liquid of their choice would have 
been closer to a real control, and study-
provided water for both groups would have 

been even better—but why not avoid intro-
ducing variables into the gut environment 
altogether in both groups? Why not use a 
noningestible placebo, like the fake inhaler 
or the fake acupuncture needles Kaptchuk 
and colleagues employed in other studies?

The third flaw is that they failed to mea-
sure any physiological variables of the gut 
or the gut microbial community (microbi-
ome). If they had, they might have discov-
ered prior to publication that their “pla-
cebo” had objectively measurable effects. 
Despite prior studies showing that the 
species composition of the microbiome is 
altered in IBS, they failed to investigate the 
possibility that the placebo might measur-
ably alter the microbiome. If this had oc-
curred, would the take-home message be 
that the gut microbes also “believed” in the 
power of the placebo, or would we more 
reasonably infer that ingestion of a thera-
peutic agent might have caused the change?

Until the experiment is done properly I 
think we should consider the question ad-
dressed by this study to be open, and we 
should believe the many far more rigorous 
studies showing that IBS is a disorder in 

the gut, not in sufferers’ minds—and that 
treatment of it should focus on the former 
and not the latter.

Preston Estep, Ph.D. ’01
Weston, Mass.

Ted Kaptchuk responds: The placebo in the 
study was not cellulose fiber but micro-
crystalline cellulose that has no such effect 
on the gut. There is no reason to believe 
that a gulp of water contributes to relief 
of IBS symptoms. To my knowledge, there 
are no recognized physiological markers 
for IBS. To be fair, indeed, this study is not 
our team’s most rigor-
ous but it did happen 
to receive the most me-
dia attention because 
it challenged the wide-
spread belief that pla-
cebo responses happen only when patients 
think they are taking medication. While 
this study needs further replication, a sub-
sequent more sophisticated study by our 
team, published in Proceedings of the National 
Academy of Science (2012), has already begun 
the search for potential non-conscious pla-

Visit harvardmagazine.
com/extras to read 
additional letters to  
the editor.
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cebo pathways that could be responsible 
for our finding in this IBS study.

ringing memory’s beLL
Thanks to priMus v  for bringing back 
fond memories of the academic year 1968-
1969 (“Ipso Facto!” The College Pump, No-
vember-December 2012, page 60.) That year, 
my Leverett House sophomore roommates 
Courtney Chinn, Stan Werlin, Steve Zakula, 
and I were in McKinlock C-23, which put 
the Pennoyer bell between and only five 
to six feet below our windows facing the 
courtyard. Despite our busy schedules, we 
somehow found the time and the means to 
attach a cord to the hook of sorts at the top 
of the bell wheel (not pictured) connected 
to the stock supporting the bell, and to ring 
old Pennoyer when the spirit moved us. We 
were careful not to let the line to the wheel 
drop to a height reachable by non-C-23 
McKinlock residents passing 
by on their way to D-entry and 
the dining hall, as we felt that 
any boost to our morale such 
as having our own fine bell to 
ring at our whim was our due in 
light of our cramped and rather 
dowdy quarters. 

Of course, at the time we 
were intrigued by the name 
Pennoyer on the frame, but 
none of us was a history major and with 
everything else going on in our pre-Yahoo/
Google world, who had time to make the 
long trek to Widener for a little research? 

After these many years, we are pleased 
to learn of the provenance of the Pennoyer 
bell, especially as we become aware of the 
improvements in store for old McKinlock, 
even if they come long after our departure. 
Thank you, Primus V, and well done!

Ed Lukawski ’71, M.D. ’75
San Francisco

FeeLings about Fashion
I feel siMilarly  about both Art and Fash-
ion—both with capital letters (“Vogue 
Meets Veritas,” January-February, page 28). 
There are probably some essential prin-
ciples of beauty, perhaps vaguely visible 
through the longest-lasting or most fre-
quently recurring elements of style. But 
mostly, it seems that what we currently 
aesthetically love and celebrate comes and 
goes in trends created by a complex in-
teraction of bottom-up preferences, elite 
self-aggrandizement, and commercial ma-

nipulation. I’m glad both Art and Fashion 
exist—beauty, no matter how shallow or 
fleeting, is enjoyable. But I’m sorry that so 
many people, so much money, and such hy-
perventilated attention gets caught up in its 
ultimately meaningless swirls. 

Steven E. Miller, M.P.A. ’89
Executive Director, Healthy Weight Initiative, 

Harvard School of Public Health
Boston

LegisLated housing ProbLems
As reported  in Ashley Pettus’s “Immobile 
Labor” (January-February, page 9), Daniel 
Shoag and Peter Ganong blame housing reg-
ulations for the end in 1980 of a century of 
declining income disparities between richer 
and poorer states. Regulation—that boogey-
man of the right—is supposedly the reason 
low-skilled workers stopped moving to richer 
states for better jobs. There is a more obvious 

explanation: the Reagan 
administration’s war on the 
poor. Reagan cut the fed-
eral budget for subsidized 
housing by 80 percent. By 
the end of the Reagan era, 
lower-income workers had 
a hard time finding afford-
able housing, even in areas 
they knew. Homelessness 
had become the epidemic 

we still live with, and mostly ignore, today. 
If workers can no longer afford to live in the 
rich states where the jobs are, let us put the 
blame where it belongs.

Jane Collins ’71
Medford, Mass.

the two-Percent soLution
I’M not an econoMist,  but I’ve been fol-
lowing the financial mess in Washington 
with interest and despair. Now I see Fair 
Harvard is in the same pickle (“Sober Fi-
nances,” January-February, page 47). Obvi-
ously Harvard’s problem, like Washington’s, 
is a shortfall in revenues; it certainly cannot 
be an excess of spending. So why not apply 
the same fix—namely, increase the tuition on 
those students who come from the top 2 per-
cent of America’s wealthiest families. Surely 
they would be willing to pay their fair share.

 JiM Luetje ’60
Summerfield, Fla.

ceLebrating sociaL entrePreneurs
I was so pleased to read “New Social 
Entrepreneurs” in the January-February 

Harvard Magazine (New England Regional 
Section, page 12F, and online at http://har-
vardmag.com/social-13).

During my year at the Graduate School 
of Education, I was fortunate to interact 
with many students interested in social 
change as I was. It was refreshing to see a 
feature regarding graduates who want to 
improve the world. It was good to see oth-
ers who were not from GSE who are in the 
world to improve it. Thank you for sharing 
this with the Harvard community.

PaMela BruMMett Roberts, Ed.M. ’01
Framingham, Mass.

urban innovation
Regarding “A Community Innovation Lab” 
(January-February, page 55), I have been ac-
tive in the Uphams Corner community since 
1976. I attended a very impressive presenta-
tion by Kennedy School and Graduate School 
of Design students: the recommendations (on 
the upgrading of the Dorchester North Bury-
ing Ground and the disintegrating building 
adjacent to the entrance) were extensive and 
quite detailed; the suggestions were excel-
lent. Keep up the good work, Harvard!

Harold Jay Cohen ’63
Newton Centre, Mass.

native american Pandemics
I enjoyed Daniel Richter’s review, “Brutish 
Beginnings” (January-February, page 18).

But it fails to mention the single most 
important and catastrophic sequence that 
changed the entire Colonist/Native Amer-
ican interface in the sixteenth and sev-
enteenth centuries: the introduction and 
dissemination of Old World infectious 
disease pandemics in the Native American 
populations. Beginning with the smallpox 
epidemic of 1529, sequential epidemics of 
smallpox, chicken pox, diphtheria, ty-
phus, influenza, measles, malaria, and yel-
low fever spread widely in the Americas. 
Academics estimate that 95 percent of the 
entire Native American population died 
in the first 130 years after European con-
tact; 90 percent of the Inca Empire died 
in the epidemics; and the population of 
Mexico declined from 25.2 million in 1518 
to 700,000 in 1623.

 The European explorers did not discov-
er healthy, vigorous Native American pop-
ulations and cultures. They found disori-
ented, fragmented survivors of collapsed 
civilizations. Imagine North America 50 
years after all-out nuclear warfare. 
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I Choose Harvard...

Ab Gupta ’04

Since graduating from 
Harvard, Ab Gupta ’04 has 
lived in five cities, earned two 
advanced degrees, and served 
as CEO of a 200-person 
company.  The constant 
during that change-filled 
time? His Harvard College 
ties. “Harvard has been a very 
important community for 
me,” says Gupta, now a 
private equity investor in San 
Francisco. A former econom-
ics concentrator from Cabot 
House, Gupta gives back 
with his time and resources. 

He serves on his class gift 
committee and recently 
joined the Harvard College 
Fund West Coast Council, 
which fosters connections 
among alumni. To mark his 
5th reunion in 2009, he 
established the Gupta 
Financial Aid Fund, and he 
continues to support 
Harvard’s trailblazing 
scholarship program. 

“Financial aid,” he notes, “is 
an important part of the 
secret sauce that makes 
Harvard special.”

To read more, please visit www.alumni.harvard.edu/stories/gupta

“ Financial aid is an 
important part of  
the secret sauce  
that makes  
Harvard special.”
Ab GuptA ’04

Douglas ’62 and Cynthia Crocker

Doug Crocker ’62 and his 
wife, Cindy, took differ-
ent educational paths: He 
attended Boston-area private 
schools and her family chose 
public schools in Illinois. But 
they both concluded that 
education is the gateway to 
opportunity—and that help-
ing open those gates is essen-
tial. “Cindy and I are huge 
believers in financial aid for 
students,” notes Crocker, now 
semiretired from a successful 
career in real estate investing.  

The couple recently aug-
mented their 10-year support 
of Harvard’s generous finan-
cial aid program by creating 
a Cornerstone Scholarship. 
Crocker, a fine arts concentra-
tor who lived in Eliot House, 
co-chaired his 50th reunion 
gift committee and enjoyed 
being back on campus. “It’s 
like the 25 years that have 
elapsed [since the last mile-
stone reunion] don’t make a 
difference,” he says. “It’s easy 
to rekindle that camaraderie.”

To read more, please visit www.alumni.harvard.edu/stories/crocker

s u p p o rt i n G  f i n A n C i A l A i D

alumni.harvard.edu/give

right: Pforzheimer house residents engage in discussion with President drew faust.

“ Cindy and I are 
huge believers  
in financial aid.”

 DouG CroCker ’62

Support the

Ph
o

to
s:

 c
ro

c
ke

rs
: m

d
 e

ve
n

t 
Ph

o
to

g
ra

Ph
y;

 a
b

 g
u

Pt
a:

 z
ak

 h
o

ld
-

sw
o

rt
h

; s
tu

d
en

ts
: k

ri
s 

sn
ib

b
e/

h
ar

va
rd

 u
n

iv
er

si
ty

130333_AAD_full.indd   1 2/1/13   12:57 PM



L e t t e r s

TO BOOK YOUR NEXT TRIP, CALL US 
AT 800-422-1636

FOR MORE TRIP OPTIONS, VISIT 
ALUMNI.HARVARD.EDU/TRAVELS

AUG 7–24, 2013
SRI LANKA: THE ISLAND OF SERENDIPITY

STUDY LEADER: ANNE MONIUS

OCT 16–NOV 1, 2013 
EXPLORING VIETNAM & CAMBODIA

FEATURING A WEEK ON THE MEKONG RIVER

2013 TRIP SAMPLING

Travel the world with  
fellow alumni and Harvard 
study leaders. More than 
50 trips annually.

JUN 21–JUL 2, 2013
CHANGING TIDES OF HISTORY: CRUISING 
THE BALTIC SEA ON LE BORÉAL

FEATURING MIKHAIL GORBACHEV & LECH WAŁESA

One could postulate that, had the Native 
American populations not been decimated 
by epidemics, the European intrusions into 
Central and North America might have 
been repulsed. If that had happened, our 
current world would look very different.

Spencer Borden IV ’63, M.D. ’68
Montpelier, Vt.

guns and PubLic heaLth
I read the recent article, “Gun Violence: A 
Public Health Issue” [published January 9 
online; see http:// harvardmag.com/guns-
13]  with dismay. It is an example of the hy-
perbole and misdirection which have con-
tributed to the current polarized state of our 
government. In the article, constitutional 
rights become health issues, and democracy 
must now subordinate the will of the ma-
jority to the intense feelings of the minority. 
Violence is learned behavior, but guns rather 
than behavior must be controlled.

I wait in vain for Harvard Magazine to offer 
a balanced article on issues which concern 
the electorate. Veritas is difficult to discern.

Craig S. Carson, M.B.A. ’75
Plainfield, Ind.

Editor’s note: The article was a news ac-
count of a Harvard School of Public Health 
forum that included professor of health 
policy David Hemenway, who directs the 
Harvard Injury Control Research Center. 
His research on firearms was covered in 
depth in “Death by the Barrel” (Septem-
ber-October 2004, page 52).  For a Harvard 
news office account of the forum, with a 
link to a video recording, see http://news.
harvard.edu/gazette/story/2013/01/gun-
violence-talk.

JuLia chiLd’s bathtub years
The valentine iMage  of Julia Child and 
Paul Child in a sudsy bathtub (“Bon Anni-
versaire,” Treasure, January-February, page 
76) in fact dates to 1956, not 1952-53. The 
date was entered incorrectly in the Harvard 
Library’s Visual Information Access system, 
the Radcliffe Institute reports, and has now 
been set to rights.

who reads what
I was struck by the Charles Hotel ad 
on page 59 of your January-February issue. 
Under the headline “{Where Two Worlds 
Meet},” a man and a woman (strangely 
standing, side-by-side) are reading maga-
zines: he Harvard Business Review, she Weddings.

 I don’t know what the “Two Worlds” are 
supposed to be, but I’m pretty sure one of 
them is the distant past—the world of the 
Mad Men at Sterling Cooper Draper Pryce.

 Too bad no one had the wit to have him 
sneaking a peek at her magazine, and her 
sneaking a peek at his.

Dan Kelly ’75
Hopkins, Minnesota

Heidi Bergos, director of sales and marketing at 
The Charles Hotel, responds: We appreciate the 
feedback and want to take the opportunity 
to share the creative thought process that 
went into the ad design and placement. 
The wedding ad was inspired by this 
photo of a couple in Harvard Square on 
their wedding day—http://allegrophotog-
raphy.com/blog/tag/harvard-square/. We 
thought it was quirky, humorous, intelli-
gent, and immediately sat down to brain-
storm how we could incorporate it into 
our ad campaign. The message of “Where 
Two Worlds Meet” was added because 
we view marriage as the blending of two 
worlds. Two people from different back-
grounds with different life experiences 
and different interests.

 Our intention was for the female model 
to be styled in a sharp suit. She works as 
a top-level executive and was recently en-
gaged. She is extremely successful in her 
career, but also excited to be planning a 
wedding with her love. The male model 
was styled more casually. He works at a 
local startup and reads the Harvard Busi-
ness Review so that he can stay on top of the 
ever-changing startup environment. We 
crafted several ads that depict the meet-
ing of two worlds. Another version of the 
wedding ad will run in this issue of Har-
vard Magazine. We promise that this ad will 
not be placed again.

 We apologize for running an ad that 
could be viewed as sexist and dated. 
Please know that it was truly not our in-
tention.

sPeak uP, PLease
Har vard Magazine welcomes letters 
on its contents. Please write to “Let-
ters,” Harvard Magazine, 7 Ware Street, 
Cambridge 02138, send comments by e-
mail to your turn@har  vard.edu, use our 
website, www.harvard maga zine. com, 
or fax us at 617-495-0324. Letters may 
be edited to fit the available space. 
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