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ETFs trade like stocks, fl uctuate in market value and may trade at prices above or below the ETFs net asset value. Brokerage commissions 
and ETF expenses will reduce returns.
The SPDR Dow Jones Industrial Average ETF is an exchange traded fund designed to generally correspond to the price and yield performance of the Dow 
Jones Industrial Average.SM

“SPDR” is a registered trademark of Standard & Poor’s Financial Services, LLC (“S&P”) and has been licensed for use by State Street Corporation. No fi nancial product offered 
by State Street or its affi liates is sponsored, endorsed, sold or promoted by S&P. 
“Dow Jones®”, “The Dow®”, “Dow Jones Industrial AverageSM” and “DJIA®” are trademarks of the Dow Jones & Company, Inc. (“Dow Jones”) and have been licensed 
for use by State Street Bank and Trust. The Products are not sponsored, endorsed, sold or promoted by Dow Jones and Dow Jones makes no representation regarding the 
advisability of investing in the Product.
ALPS Distributors, Inc., a registered broker-dealer, is distributor for the SPDR DJIA Trust, a unit investment trust.
IBG-3219

Before investing, carefully consider the funds’ investment objectives, 
risks, charges and expenses. To obtain a prospectus or summary
prospectus, which contains this and other information, call 
1.866.787.2257 or visit www.spdrs.com. Read it carefully.

INVESTING IN AMERICA IS A VOTE 
OF CONFIDENCE. IN YOURSELF.

When you work in this country, 
you realize the US economy 
isn’t an abstract chart or graph. 

It’s something you live and breathe every day. 
 Why not benefi t from that experience? 
Consider the SPDR® Dow Jones Industrial 
Average Exchange Traded Fund. 
 With 30 of America’s blue-chip companies, 
it acts as a bellwether of the US economy. All 
wrapped up in an index investors can easily 
buy and sell with the precision of a single stock.
 If you’ve always believed what’s good for 
America is good for you, here’s your chance to 
prove it. Visit spdrs.com or scan the QR code 
with your smartphone for details.
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You’ve reaped the bene� ts of 
investing in an Ivy League 
education. Now let your 

business reap the bene� ts of 
advertising in the Ivy League 

Magazine Network. 

Join the list of automotive, 
travel, � nancial, and corporate 
advertisers who use the ILMN 
to reach the most af� uent, 
in� uential, and educated 

audience in print.

To advertise, call Larry Brittan, 
Associate Publisher, 
at 631-754-4264.

Increase 
Your ROI 
(Return On Ivy)

www.ivymags.com

Arts Imbalance
this past summer, a temporary art installation titled Arts Imbalance brightened 
the days of many in downtown Boston. On July 1, a dozen volunteers, working from 
a small boat on the water and a scissor lift on land, strung a 300-foot-long yellow 
tightrope across the city’s Fort Point Channel, anchoring the ends to the Summer 
Street and Congress Street bridges. A pair of life-size, aluminum, sheet-metal fig-

ures—modeled on a classic wooden artist’s manikin—coun-
terbalanced each other above and below the rope. They were 
coated in refractive dichroic film, which transmits certain 
wavelengths of light but reflects others, treating observers 
to prismatic displays of reflected sunlight. Now and again 
the figures moved in reaction to the wind. The installation 
was the work of Peter Agoos ’75, a multimedia artist who 
has trained in stage design, sculpture, graphic design, and film 
(http://agoos.com). “I’ve lived here for more than 30 years and 
walked over those bridges thousands of times,” says Agoos, 
who lives only a couple of blocks from the installation. “I have 
just been wanting to do something in the air over that water.”

 

company in the world—
had netted him a billion 
dollars. When Greenfield 
began filming in 2009, she 
didn’t expect her little 
movie (she and her hus-
band, Frank Evers ’87, fi-
nanced the film, calling it 
“a labor of love”) about the 
biggest McMansion ever 
built would even be seen 
in theaters. But as the Sie-
gels’ fortunes plummeted 
unexpectedly before her 
camera’s lens, Greenfield 
knew her film would have a far wider ap-
peal.

Greenfield—a photographer and film-
maker who has captured youth culture 
through projects like HBO’s THIN, a docu-
mentary about an eating disorder center 

in Coconut Creek, Florida, 
and has had her photo-
graphs published in The 
New York Times, Vanity Fair, 
The New Yorker, and National 
Geographic—got to know 
her subjects intimately, 
practically moving in with 
them as she filmed up to 
12 hours a day. She and 
Jackie became friends. But 
Greenfield admits she was 
appalled by their inability 
to control their spending, 
even when everything 

pointed to impending disaster. The tipping 
point was David’s refusal to sell his other 
obsession, a $600-million, high-end time-
share complex on the Las Vegas strip that 
he’d personally financed through loans. By 
2010, the time-share market had dried up 

Director Lauren Greenfield
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