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of display.” Her clientele, she adds, are 
women who feel empowered and confi-
dent, and dress for themselves.

 “I always wanted to be a fashion design-
er,” she says. “As a child, I would spread 
fabric on the floor, lie on it, trace myself, 
and cobble together weird little outfits.” 
Growing up in suburban Alexandria, Vir-

ginia, she filled her closet with 
vintage finds and clothes she 
sewed herself. Harvard, Meh-
linger acknowledges, has never 
been fashion-forward: “It’s 

neither a place where you 
can study fashion, nor a 
place where people care 
much about fashion. But 

I loved that—the serious-
mindedness of it. I loved 
that during reading period 
everyone walked around 
in sweatpants and dirty 
hair.”

Nevertheless, in her 
senior year, Mehlinger 
staged a fashion show 

in Pforzheimer House. “I as-
sembled a 40-person volunteer 
team of students, including all 
the models,” she recalled. “I 
designed and sewed the out-
fits in my bedroom. It was lots 
of fun, but it was also a test.  I 
wanted to gauge whether my 
love for fashion was something 
I felt strongly enough about to 
throw myself into.” 

It was. After Commence-
ment (her graduation gift was 
her prized Bernina sewing 
machine), she worked for Gap 
in San Francisco, then Man-
hattan, designing women’s 
wear and intimates. In 2005, 
what began as a three-month 
trip became a yearlong journey traversing 
North Africa, Europe, Australia, and Asia. 
The travels bolstered her independence. “I 
returned with the confidence to start Lola 
Haze,” she says.

Each collection begins in the imagina-
tion. “I sketch and sketch and sketch,” she 
says. “I start pushing ideas to see where 
they’ll take me.” For her “I Love/Hate Lucy” 

fall 2010 collection, “I was working with 
the concept of destruction,” she says, indi-
cating fabric samples patterned by burning 
and discharge dying (a chemical process 
that removes color in a controlled manner).

Next comes the stage Mehlinger calls 
“creative discipline.” With her drawings 
tacked to the wall, she conceives the col-
lection. “I chop what doesn’t make sense,” 

Douglas Watson requests a source for: 
“You tell me I am wrong. Who are you to 
tell me I am wrong? I am not wrong.” He 
was told the author was D.H. Lawrence, 
but has not been able to verify that. 

James Friguglietti hopes for a cita-
tion for an aphorism attributed to Oscar 
Wilde: “The best way to destroy a man’s 
reputation is to tell the truth about him.”

“Learning about normal functioning 
from extreme cases” (September-Oc-
tober 2009). James Finkelstein sent an ear-
lier statement of the principle, from William 
Harvey’s Letter to John Vlackveld (April 24, 
1657):  “Nature is nowhere accustomed 
more openly to display her secret myster-
ies than in cases where she shows tracings 
of her workings apart from the beaten 
paths; nor is there any better way to ad-
vance the proper practice of medicine than 
to give our minds to the discovery of the 

usual law of nature, by careful investigation 
of cases of rarer forms of disease.”

“I am firm. You are stubborn. He 
is…” (March-April). Dick Dodds found 
this remark attributed, without cita tion, 
to British journalist Katharine Elizabeth 
Whitehorn on Wikipedia, and Richard 
Friedman found it reprinted in The Best of 
Sydney J. Harris (1975) as “I am a man of 
firm principles; you tend to be stubborn; 
he is pigheaded.” (Harris was a longtime 
columnist for the Chicago Daily News.) But 
Susan Zucker Leff cited S.I. Haya kawa’s 
Language in Thought and Action (2d ed.; 
1964), which states in chapter 6 that “Ber-
trand Russell, on a British Broadcasting 
Company radio program called the ‘Brains 
Trust,’ gave the following ‘conjugation’ of 
an ‘irregular verb’: I am firm. You are ob-
stinate. He is a pig-headed fool.” The New 
Statesman and Nation then ran “Week-end 
Competition No. 952,” seeking additional 

examples, and printed the best of the 
2,000 results on June 5, 1948, validating 
recollections by Fran Donohue Hanson, 
Diane Zelby Witlieb, and Martin Mayer of 
such a contest. Witlieb forwarded one re-
membered example (“I have reconsidered 
it. You have changed your mind. He has 
gone back on his word.”), Mayer another 
(“I have about me something of the subtle, 
haunting, mysterious perfumes of the Ori-
ent. You rather overdo it, dear. She stinks.”).

“…unwise to publish one’s theory 
until late in life” (March-April). Herb 
Klein was the first of several readers who 
identified this passage from the introduc-
tion of Harvard professor Daniel Gilbert’s 
2006 bestseller, Stumbling on Happiness.

Send inquiries and answers to “Chapter 
and Verse,” Harvard Magazine, 7 Ware 
Street, Cambridge 02138, or via e-mail to 
chapterandverse@harvardmag.com.

c h a p t e r  &  ve r s e
correspondence on not-so-famous lost words

In collabortion  
with artist  
Charlotte Pinson, 
Mehlinger designed 
a striking top  
(left) and bird-
themed dress, both 
hand-painted  
on silk.

A Colorfield chemise, in silk 
with mesh streamers. 
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A cleaner, safer, greener future.  
That is what drives us.
Announcing the S 400 HYBRID.
It is the world’s first hybrid sedan powered by a compact lithium-ion battery. With no loss of trunk space,  
you simply experience the peerless luxury you expect from the world’s flagship sedan, with a whole  
new level of efficiency. The S400 HYBRID is the latest in a series of sustainability breakthroughs— 
from BlueTEC clean-diesel technology to a hydrogen-powered electric vehicle that emits only water.  
At Mercedes-Benz, we strive not only to build the best cars in the world, but for it. MBUSA.com
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