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terms and over time blended into the 
larger, predominantly Protestant, popu-
lation. Without Europe’s social safety 
net, American Muslims had to work hard 
to get ahead—and they did. The fallout 
from 9/11 disrupted this classic American 
immigration narrative, but thankfully 
hasn’t changed its course in a permanent 
way.

Even as he draws the U.S.-European 
comparison, however, Caldwell indulges 
in a crude rendering of the clash of civili-
zations idea. In the process, he reveals his 
weakness as a social critic.

Without suffi  cient evidence, he sug-
gests that Muslims across the board are 
a malign force, inherently hostile to the 
West and incapable of adapting their cul-
tures to those of their host countries. In 
the case of the United States, Caldwell 
declares: “The real story of American 
Muslims is one of accelerating alienation 
from the mainstream of U.S. life, with 
Muslims in this country choosing their 
Islamic identity over their American one.” 
He cites as support for that conclusion 
the impression of one notably pessimis-
tic journalist, Geneive Abdo. She blames 
Western prejudice, a distinction Caldwell 
glosses over. He similarly ignores a wealth 
of recent scholarship and polling data 
that suggest a less gloomy outlook. (Full 
disclosure: Caldwell also ignores journal-
ism to the contrary, including some com-

mitted by your reviewer, so discount—or 
credit—my view as you see fit.)

Caldwell buttresses his contention 
that Muslims are a pervasively intimi-
dating presence in Europe by implying 
that cultural tension leads inexorably 
to violence. To demonstrate Muslim im-
migrants’ “dual loyalty,” he repeatedly 
points to avowed extremists and terror-
ists, as if their views and actions are typi-
cal. He tosses out pejorative labels—Islam 
is an “adversary culture” and a “blame 
culture”—with barely any basis. And at 
times he engages in mischievous logic: 
noting that Muslim terrorists in the West 
tend to share a sense of “displacement,” 
he concludes that “migration, in fact, 
has a lot to do with terrorism.” But that 
doesn’t make sense. That some Muslim 
terrorists in Europe are migrants doesn’t 
prove that most, or even many, migrants 
are would-be terrorists.

Europe without a doubt has a Muslim 
“problem.” In some cities, cultures are in 
conflict, and the threat of violence hangs in 
the air. Caldwell correctly calls attention 
to the origins of this tension, and he off ers 
a chilling preview of where it could lead 
if moderate-minded leaders do not inter-
vene. But he undercuts his alarm by relying 
on dubious rhetoric and faulty proof.

    
Paul Barrett ’83, J.D. ’87, is the author of Ameri-
can Islam: The Struggle for the Soul of a 
Religion, which appeared in paperback in 2008.

 Whitefoord Cole requests the name of 
the author and full text of the fragment 
“Would that I may awake from my wine-
sleep, that I may begin again.”

Jonathan Bartel is still seeking Hubert 
Humphrey’s exact description of the vice 
presidency, circa late 1964 or early 1965: 
something to the effect of, “I now join the 
ranks of Hannibal Hamlin, Schuyler Col-
fax, Levi Morton, and Garrett Hobart….”

Karen Walton still hopes to learn why, 
when patients die despite the fact that 
their lab tests and vital signs are normal, it 
is said they died “in Harvard balance.” She 
wishes to learn the origin of the phrase.

“at the Harvard Coop” (May-June). 
Jonathan Bartel was the first reader to 
identify this snappy num-
ber (full title at right), per-
formed by soloist and first 
piano Christopher B. Cerf 
and the Lampoon chorus, 
with guitarist Gordie Main 
and the Mainiacs, on a 1961 
Vanitas Records (V-440) 
album, The Harvard Lampoon Tabernacle 

Choir Sings at Leningrad Stadium.

Send inquiries and answers to “Chapter 
and Verse,” Harvard Magazine, 7 Ware 
Street, Cambridge 02138, or via e-mail to 
chapterandverse@harvardmag.com.
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