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say, it will resemble the Harvard Founda-
tion for Intercultural and Race Relations,
providing an umbrella space for the 26
Harvard organizations already devoted to
women’s issues—from ECHO, an eating-
concerns group, to cultural groups, Women
in Business, and the Office of Sexual As-
sault Prevention and Response. Alka Tan-
don ’07, co-chair of the Women’s Leader-
ship Project, says centralization will help
these groups work more e≠ectively: “A lot
of us do the same things and target the
same audience. The women’s center would
provide a space to work together.”

Students have already weighed in with
opinions on how the center should add to
campus life. In a survey conducted by the
Undergraduate Council in February, re-
spondents said they envisioned the center
as a resource hub o≠ering one-stop-shop-
ping for information on issues such as
contraception, self-image, and relation-
ships. The current plans also call for
“drop-in” space—an open area suited to
gatherings and informal meetings.

Some say the College should create a
general student center to meet this need:
in a February 16 editorial, Crimson sta≠ers
argued that “the considerable amount of
resources being put towards the center
would be better allocated addressing the
social environment for all Harvard stu-
dents....” Not everyone agrees: Lauren Ep-
stein ’07, a council representative and a
member of the director search committee,
says the women’s center “has to be seen in
the larger context of other things happen-
ing in the College, where there are major
changes in availability of student space.”
She cites three planned projects—a cam-
pus pub in Loker Commons, new social
space for freshmen, and the new student
activities o∞ces in Hilles—as evidence
that the College is addressing longstand-
ing undergraduate requests for additional
social space separately.

Not all students are convinced that the
women’s center will reach out to a wide
audience. Some have suggested that the
space will likely cater to members of
those groups, such as the Radcli≠e Union
of Students, who pushed hardest for its
creation. In a March 17 Crimson op-ed ti-
tled “Avoiding Bra-Burning Bonfires,”
first-years Lucy Caldwell and Ramya
Parthasarathy expressed concern that the

center would reflect an “extreme” femi-
nist point of view, alienating conservative
or mainstream women, as well as men: “A
major purpose of a women’s center must
be to empower moderate women, not
feminazis,” they wrote. Dara Goodman
’07, chair of RUS, says that she wants the
same thing. “It’s important that the space
is something that every woman feels com-
fortable entering, not just women already
involved in women’s-specific interest
groups,” she says, adding that it would be
part of the job of the incoming director to
make the space feel politically neutral.

Critics have cast the women’s center as

a public-relations e≠ort—the Crimson
noted that it would make “an impressive
stop on a campus tour”—but in some
ways, Goodman argues, that’s exactly the
kind of e≠ort that Harvard has yet to
make. “The symbolic gesture is really im-
portant, because Harvard has never done
that before,” she says. “There was a lot of
space dedicated to women out at Rad-
cli≠e, and now that space is gone. That’s a
powerful statement. Having a women’s
center shows that Harvard cares about
women and is willing to make changes
institutionally to support them.”

�elizabeth s. widdicombe
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The Schools’ Size
Harvard’s schools vary not only in their mission and in the composition of their fac-
ulties and student bodies, but also in financial terms.The most useful public disclosure
of those details comes from the Harvard University Fact Book, with a one-year report-
ing lag. Thus, for the fiscal year ended June 30, 2004, when University expenses to-
taled $2.56 billion (about $3 billion this year), the Faculty of Arts and Sciences—the
College and graduate school, with 10,200 students—spent $760 million, just under 30
percent of the total. Harvard Medical School, with 766 degree candidates, expended
$482 million.The disproportion is attributable, of course, to extensive, costly, spon-
sored biomedical research. The Business School, a much larger entity in classroom
terms (1,823 degree candidates), was a nearly $300-million enterprise; but it funds all
its own research, and includes in its revenues large income streams from executive-
education clients and its publishing operations (Harvard Business Review, cases, and
books). The central administration and service departments (maintaining Harvard’s
many buildings, for example, or shoveling snow and prettying up the campus for
Commencement) each consumed about $200 million. Doing a lot with a little are the
dental, design, divinity, and education schools—all enterprises run on $20 million to
$55 million per year—and the newcomer, the Radcliffe Institute.
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