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as diverse and global as possible.
Given those realities, Stevenson sees en-

trepreneurial behavior as imperative
everywhere in business—in starting new
companies, in adapting existing firms to
rapid flux. And he finds the case for
change compelling for HBS, too.

Dean Kim B. Clark makes it clear that
such change will be grounded in the
school’s essential mission of “educating
leaders who make a di≠erence in the
world.” So even as it adapts, he says,
“There is much about the school that
needs to stay the same” in a changing
world. HBS still sees its future as a resi-
dential teaching community informed by
the best possible research and command
of business practice.

Expounding the campaign’s five princi-
pal goals, Clark begins in a place outsiders
might find surprising: the need for funds
for financial aid. Pursuing future leaders,
he says, “compels us to seek out the very
finest students we can find” and make it
possible for them to attend “no matter
what their circumstances.” Support for a
world student body is a $100-million cam-
paign goal.

Traditionally, HBS (like the law school)
has counted on graduates’ future income
to fund their professional education: it has
o≠ered relatively limited fellowships and
focused primarily on helping students
borrow the money for their M.B.A. years.
(“Harvard’s Financial Aid Failings,” July-
August, page 70, reports on financial aid
across the graduate and professional
schools.)

That formula now falls short. First,
Stevenson points out, HBS today enrolls
students from some six dozen countries
as part of its global strategy. But “a poor
kid from Mexico who has no life experi-
ence that it’s a good investment” could
easily be dissuaded from applying, he
says. Second, the cost has become pro-
gressively daunting—well over $100,000
in tuition, fees, and living expenses for
the typical two-year program; with only
limited fellowships (averaging $8,000 an-
nually), the math can look prohibitive.
Third, even for students who use debt
financing, a multithousand-dollar annual
repayment obligation (on the current av-
erage debt of $70,000) can become “a huge
barrier in their job choice,” Stevenson
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As youngsters they were far apart—he spent much of his youth in Ghana,
she grew up on Long Island—but they met at Harvard, married in 1973, and share a
deep tie of the heart, in more ways than one. Jonathan G. Seidman ’71, Bugher Founda-
tion professor of cardiovascular genetics, and Christine Edry Seidman ’74, professor of
both medicine and genetics, co-direct a lab at the Medical School that aims to under-
stand the causes of hereditary heart disease. The Seidmans have scientific synergy:
she’s an M.D. and cardiologist, he’s a Ph.D. and geneticist. They study families—of up
to 100 members—predisposed to inherited diseases like hypertrophic cardiomyopa-
thy, in which the wall of the heart, normally a centimeter thick, can become threefold
thicker, triggering arrhythmias and sudden death. Using blood samples, the Seidman
lab looks for a segment of familial DNA that is inherited along with the disease. “If the
DNA is a coast-to-coast road,” says Jonathan, “you’re looking for a mutation in a gene
corresponding to a span of six feet.” They study the heart muscle, not its arteries, and
this year shared the Bristol-Myers Squibb Award for Distinguished Achievement in
Cardiovascular Research. The Seidmans have three children—the oldest, Dominika, is
a Harvard senior—and, despite long days in the lab, find time to sail in Maine and gar-
den. “He likes to propel the pace of research,” says Christine, known as Kricket. “I’m
slow.” Her spouse counters that “Kricket picks up new directions, new avenues.” For
their lab researchers, “The good news is that you’ll get two pieces of advice,” Jonathan
says. “The bad news is that you’ll get two pieces of advice.” And despite the Seidmans’
closeness, all is not unity, he adds: “Our o∞ces are four inches apart.”
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